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Softball Equipment 


WIDEST SELECTION 
PRICED TO FIT ANY PROGRAM 


A2944—Large 
size fielder’s 
glove of fine 
leather with exclu- 
sive snap-action. 
One-piece palm 
and thumb con- 
struction, 


A9862-—-Deep- 
pocket cowhide 
catcher's mitt. Just 
right for the softball 
catcher. Wool base 
pad. 


A2630—Baseman's 
trapper model with 
more depth thanever 
in the large inner- 
greaser pocket. 


SOFTBALLS 


12, 14 and 16-inch softballs which 

meet top performance standards 
and are built for longer life. Wash- 
able horsehide covers resist scuf- 
fing. Choice of professionals and 
amateurs alike. 


No matter how extensive your softball program, 
i —hUhS +, Wilson has the equipment to outfit your teams 
~ completely and in a wide range of prices. When 
you buy Wilson, you buy the experience of the 
leader in the sporting goods field. Your Wilson 
dealer or representative can show you the equip- 
ment you need, Write for complete catalog. 


; Remember, you get it fastest from Wilson. 
ete ; One of Wilson's 32 strategically located ware- 


houses is close to you, 
UNIFORMS 


Wear Wilson, the finest: in sofiball 
uniforms, You'll find a wide range of 
styles ond fabrics from which to chose. 
An ovtstanding selection of moduls is 
 gyalloble IN STOCK ot alk Wilson 
branches ond at the factory, 


: 
___ GLOVES AND MITTS 
| WILSON SPORTING GOODS CO., CHICAGO {A subsidiary ef Wilson & Co., Inc.) 


VACATION 
BULLETIN” 


with Personnel Vacations expertly arranged by American Express 


Are your people suffering from routine frustra- | wonder-working weeks in Hawaii . . . the Carib- 
tion? Lost all their elation? Slumped over their bean... Europe... Mexico .. . and dozens of 
desks with fatigue? Introduce American Express _ other delectable places. Each tour is priced easily 
new, low-cost group vacation plan and watch the _ within the financial means of every employee 
transformation. In a twinkling—every single .. . and arranged by the world’s finest, most 
member of your staff becomes a busy, bustling, complete travel service. 

happy-minded efficiency enthusiast—positively 
delighted with the prospect of two or three 


Learn how the new 
American Express Employee Group Vacation Pian 
can benefit your organization 


AMERICAN EXPRESS TRAVEL SERVICE 
65 Broadway, New York 6, N.Y. * WHitehall 4-2000 


Ct would like more information regarding personnel vacations. 
C] Please have a representative call. 


PLEASE CHECK 


FOR YOUR CONVENIENCE, THE AMERICAN EXPRESS COMPANY 
IS LOCATED IN EXHIBITION BOOTH #51 IN THE EXHIBIT HALL. 
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...and AMF means bowling at its best! 


Nothing builds employee morale like a friendly 
team spirit—and nothing builds a team spirit like 
bowling—the sport that can be enjoyed by everyone. 
Bowling helps new employees get acquainted, helps 
all workers build lasting friendships. And bowling’s 
healthful exercise—keeps workers looking trim, 
feeling fit-makes them happier in their jobs. And, 
it’s fun for the whole family.... Men, women, and 


youngsters enjoy bowling right from the start. 

At AMF-equipped bowling centers, you’ll find the 
best equipment, the most helpful advice—everything 
you need to carry out a successful employee bowling 
program—everything to provide bowling at its best! 
If you haven’t already made bowling a part of your 
recreation program, contact your nearest AMF 
proprietor. He’ll be glad to help. 


BOWL WHERE YOU SEE THE 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 
AMF Building * 261 Madison Avenue, New York 16, N. Y. 


“MAGIC Wy TRIANGLE” 
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OP MANAGEMENT SPEAKS: 


After nearly a century of conducting 


a broad employee recreation program, 


EQUITABLE PLANS 


A PROGRAM OF 


INCREASED ACTIVITY 


DURING ITS 


SECOND 100 YEARS 


6 RECREATION MANAGEMENT, MAY, 1959 


Historically, recreational activities have been a part of 
the Equitable’s way of life for nearly one hundred years, 
We have maintained our conviction that such activities are 
an important part of our personnel program, and we have 
tried to keep pace with changing times and tastes. 

As far back as 1866, an Equitable baseball team made 
its debut in the New York area. In 1914, minstrel shows 
by Equitable employees were popular. During the 1930's, 
employee activities flourished. In 1931, the first men’s 
inter-departmental basketball league was formed, followed 
shortly thereafter by a girls’ inter-departmental basketball 
league. In 1934, there was an active rifle and revolver club; 
a girls’ swimming team; a horse-back riding club; a fife. 
drum and bugle corps; and an orchestra, in addition to the 
basketball leagues and baseball team. In 1935, Equitable 
employees formed their first men’s bowling league, followed | 
two years later by the formation of a women’s bowling 
league. 

We want employees to participate to the maximum extent 
in the management of their activities and to have a sig- 
nificant degree of responsibility and authority in running 
them. The burden of this responsibility is shared by many 
employees. We have preferred to have each of our 23 dif- 
ferent activities organized separately, with all of them co- 
ordinated through the Activities and Services Division of 
our Personnel Department, which assists in organizing and 
promoting the several activities. In general, we believe it is 
desirable for employee participants to share the cost of the 
activity with the Society. 

We have attempted quite consciously to gear our activi- 
ties to meet varied employee interests. During the past few 
years, “professional” type athletes have diminished in im- 
portance, and intramural sports have been heavily empha- 
sized. We are now planning to pay more attention to activi- 
ties for our large group of female employees and for older 
employees, and have been experimenting with classes in 
dancing and interior decorating. These experiments have 
been so successful that we plan to try sewing, cooking and 
charm courses. We are also contemplating hobby groups. 
which would have definite appeal to our older service 
people and would have a significant value to the employees 
after retirement. 

In general, we believe our program has been well re- 
ceived by our people and that it supplies a constructive and 
important influence on our employee relations. 


James F. Oates, Jr. 


President and Chairman of the Board 


Equitable Life Assurance Society of the United States 


—FABIAN BACHRACH 
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It’s just one more famous J. W. Wells floor for which 


TROPHY finish was chosen. 


RICE INSTITUTE FIELDHOUSE, Houston, Texas More than 15,000 of the nation’s finest field house, arena, 


All floors, from the gleaming terrazzo lobby to the . : . . 
beautiful chenplenahls cote surface a Wend and gymnasium floors — including those on which all 


ad mo Jensen, Milhouse, and major 1958-59 Basketball Tournaments were played — 
are Hillyard — finished. Get the full story on TROPHY, 
the lightest, smoothest, longest-wearing, no-glare, non-slip 


finish of them all! 


well re- 
ctive and 


HILLYARD St. Joseph, Mo. Dept. P-6 ' 

ates, Jr. Please send me full eer how easily | ; . The Hillyard “Maintaineer®” is your expert adviser on the most effective 

can have a TROPHY Championship Floor in my own! and economical treatment and maintenance of all floors in your school, 

Board | $™—and how this fine finish saves main- | “On Your Staff, Not Your Payroll” 
re tenance money. 
States 
ST. JOSEPH, MO. 


Passaic, N. J. 


Branches and Warehouses in Principal Cities 
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IDEA CLINIC 


KEEP SWINGING 


BLIND PARTNER 
EVENT 


May be almost any event or a non-interfering 
added feature of the day. After players have 
left the first tee, the committee makes pair- 
ings by lot. A golfer does not know his part- 
ner until the round is over. 


DROP-OUT 
EVENT 


Winner is the player who can play the most 
holes in succession without losing to par. 
Best played in conjunction with another event 
so all players will still have something to 
shoot for after they drop-out. In case of tie, 
lowest net score decides winner. 


36-HOLE 
SELECTION 


36 holes, stroke play. From his two cards, 
each player selects his best score on each hole, 
then applies his handicap. Best 18-hole score 
wins. 


SPLASH 
CONTEST 


No entry fee necessary, but players must 
contribute one new ball for every time they 
play into a water hazard. A player entering 
but failing to turn in his score is charged 
3 balls on suspicion, Award balls to 3 low 
net players on a 60-30-10 split. 


SYNDICATE 
TOURNEY 


Played with full handicap. Golfers post 
their scores, then put a ring around their 
score on each hole where they are entitled 
to a stroke by their handicap. This aids the 
committee, who looks over the scores of the 
entire field and picks the man whose net 
score is lowest for the first hole. If no one 
has tied him, he wins the hole from the 
entire field and collects 1/18th of the prize 
money. If two or more players tie for low 
on the first hole, the committee examines the 
second hole, and so on, until a hole is 
reached where one player has a clean net 
win. Tied hole prize money is carried for- 
ward to the next win hole. Suggested entry: 
5¢ per hole (90¢). On 18th hole, if no syndi- 
cate is won, tying low players split whatever 
entry money remains. 


CRIERS’ 
TOURNEY 


May be any straight match or medal event, 
but each player gets to pick out his two (or 
three) worst holes and revert his score on 
them back to par. 


AVERAGE 
SCORE 


Stroke play. Partners average their gross 
scores for each hole and deduct half their 
combined handicap from their 18 hole total. 
Half strokes count. 


THROW-OUT 
TOURNEY 


Stroke play, full handicap. Each player may 
throw out his three worst holes, i.e., only 15 
holes are counted. 
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Phoios by 
Shillito’s Department Store 


GOOF DAY, instead of golf day may bea F) yy 
more appropriate name, but either way 
it was a lot of fun for employees of 
Shillito’s Department Store, Cincinnati, 
Ohie, as the photos on these pages indi. 
cate. The befuddled foursome at left 
suspects some dirty work as they ponder ) ° 
over which ball belongs to which golfer. F) po 


al 
Schedule these special golf events and : 
watch interest build up all season long | « 
0 


By August, golfers, like the putting greens, may be a 
little frazzled around the edges. - 

The greens are somebody else’s problem, but you can 9 | 
keep your company golfers in Springtime condition any } 
month of the year by providing added interest—a new chal: § 
lenge—something different. d 

Here are 18 ideas that might turn the trick for you and § , 
keep your leagues going strong right up to the finish. § , 
Working several of them into your golf calendar will create 
widespread appeal and sporting challenge to fanatics and 
duffers alike. 

Those special events listed on the left may be held in § | 
conjunction with regular league play as an added attrac: 
tion. Those listed at the right are special one-day events in 
themselves. 

Many of these items were taken from the more complete 
listing published in the booklet “Golf Events,” available 
from the National Gol. Foundation, 407 S. Dearborn, Chi- 


FRIENDLY ARCHER shows how to get plenty of distance on 
the ball. Last year, the Garrett Corp. Archery Club actually 
challenged company golfers to a match. 


> 
wl 
- 


cago 5, II. for 50¢ a copy. 
While not as commonly played as the old fixtures; such 


a as sweepstakes, match-play against par or blind bogeys; the 
events listed here have been proved successful by golf clubs 
and industrial leagues. The fact that they are not as com- 

may bea §} mon is a strong talking point, since many golfers have lost 

te interest in the old standby events. 

neinnati, |) Put your own imagination to work while going over this 

va = list. All of these suggestions can be modified to suit your 

y ponder course, your players and the time available. The important 

h golfer. F point is to provide an interesting and varied calendar of 
golf activities. 

In addition to one-day events, here are several methods 
which can be used all season long to sustain interest: 
Ringer Competition. Usually conducted over the entire 
season, but may be held over several days of play. When- 
ever a player scores a hole in less strokes than previously 
that season, he circles that particular hole on his scorecard 
and turns the card in after his round. The committee notes 
_ his score for this hole on the chart especially designed for 


the purpose. If later, the player still further improves his 
ng ) score for this hole, the previous score is erased and the new 
one entered. By season end, most players have amassed an 
18-hole total well below par. Usually, only scores shot in 


ay bea regular league play count toward a ringer score, and these 
must be shot on the same golf course. 
you cat | Ladder Tournament. Can be held in conjunction with 
ton any © regular league play. All players are listed in order in one 
ew chal § column (ladder) on a chart or board. (Players usually 
draw for original positions on the list.) A player challenges 
ia and either of the two players above him on the ladder. All 
> finish. F matches must be played at the time agreed upon when the 
uy crealé § challenge is issued, and if one player defaults, he loses his 
tics and place on the ladder. If the challenger wins the match, he 
_ §) changes places on the ladder with his opponent. 
held in Pyramid Tournament. Resembles the ladder type tour- 
—_ nament, but provides more opportunity for participation 
ven 


| and challenges. Names of all golfers are listed in a pyrami- 
dal figure, and a golfer may challenge any other player in 
the same horizontal row. If he wins, he is then qualified to 
challenge any golfer in the row above, and the two change 
places on the pyramid. 


-omplete 
wailable 


rn, Chi- 


ance on 
actually 


THE BEST WAY to get power behind his golf swing is demon- 
strated by the Shillito employee on the right, while the others 
eye their putters ready to concede the point. 


MONKEY 
FOURSOME 


Each member of the foursome carries a 
single club, generally, a wood, a mid-iron. 
a mashie and a putter. One ball is played. 
Each member of the foursome, in rotation, 
plays the ball from wherever it happens to 
lie and with whatever club he has chosen to 
carry. Thus a player may be forced to putt 
with a mashie or drive with a putter. 


MONKEY 
FOURSOME 
CAPTAIN’S CHOICE 


Played as above, except each foursome elects 
a captain who selects the player to make 
each shot as the strategy of the hole dictates. 


INCH OR 
STRING 
CONTEST 


Event is played without handicap, but each 
player is allowed a specified number of 
inches according to his handicap as follows: 
players with handicaps up to 8 get 10 inches, 
between 9 and 15 get 25 inches, over 15 get 
50 inches. These inches may be used by a 
player to call a close-missed putt sunk, or to 
shift the ball from a bad lie, etc. Low stroke 
score wins. Pieces of string of the specified 
length are given to players at the first tee. 
Knots show how much string has been used. 


NEVER-WAS OR 
CONSOLATION 


May be any type of event, but open only to 
those players who have not won an event 
during the season. Previous runners-up or 
prize winners may also be declared in- 
eligible. 


TOMBSTONE 
OR FLAG 
EVENT 


Each player is given a small marker, such as 
a flag, and continues to play until he has 
taken as many shots as the par of the course 
plus his handicap. The player leaves his 
marker wherever his ball lies after his final 
stroke. Contestant going the farthest around 
the course is the winner. Some players will 
pass the 18th green with shots to spare, in 
which case they start out from the first tee 
until their shot allowance is used up. 


KICKERS’ 
TOURNEY 


Contestants are allowed to replay one shot 
on each hole, putts excepted, but must take 
the result of the replayed shot. 


ONE-CLUB 
EVENT 


Players carry only one club, such as a mid- 
iron or mashie, which they must use for all 
shots. Club to be used may be specified, or 
the player’s choice. Low net wins. 


sitting duck. 


THE SURE WAY to shoot a birdie is the subject of our last 
golf lesson. This makes breaking par as easy as shooting a 
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TEAM CHAMPIONS, Auto Specialties Co., line up with the Briggs Trophy: (Ir) 
Len Heyn, Bob Winters, Bernie Westerkamp, Don Geresy and Chuck Raukauski. 
AUSCO topped the 44 team field with an 8696 nine game total. 


HIGH 
(l-r) George Jelinek, Eaton; 
Joseph, B.F.G.; Vic Pallitto, Firestone, 


scorers for nine games were; 


John 


AUSCO TAKES BOWLING CROWN 


Followed by Firestone and B. F. Goodrich in Whirlpool 
sponsored 12th annual national industrial tourney 


The 12th installment of the National 
Industrial Bowling Tournament in St. 
Joseph, Mich., March 21-22, was 
strictly a home-town affair as Auto 
Specialties Co. (AUSCO) won the meet 
sponsored by their next-door neighbors, 
the Whirlpool Corp. 

Displaying remarkable consistency 
in each of their three game sets, 
AUSCO put together scores of 2882- 
2870-2944 for a nine game total of 
8696, a bare 117 pin lead over run- 
ner-up Firestone Tire & Rubber Co. 
of Akron, Ohio. 

Individual honors for high nine 
game series went to tall, lean George 
Jelinek of the Truck Axle Division, 
Eaton Mfg. Co., Cleveland, Ohio. 

Jelinek, who finished his 1868 series 
during the morning round spent a 
tense afternoon watching his closest 
competitors, John Joseph, Goodrich, 
and Vic Palitto of Firestone try to 
overtake his lead. 

When both fell short, rolling 1862 
and 1854 respectively, Jelinek claimed 
the Whirlpool combination washer- 
dryer, put up as an additional prize 
by the tournament’s sponsor. 

A closer look at the high scoring 
threesome makes an interesting study 
of industrial bowling and provides a 
fine testimonial to the tournament’s 
contribution to recreation. 


All three have long service records 
with their respective employers. Jeli- 
nek, a quality control checker, has 
been with Eaton for 18 years; Joseph, 
a rubber worker, has been employed 
by Goodrich for the same period of 
time; and Palitto, a tire assemblyman, 
has been with Firestone since 1935. 

All three bowl in their companies’ 
leagues and have made regular appear- 
ances in the NIBT in the past. 

Similarly, members of AUSCO’s 
championship squad furnish additional 
proof that youth is hardly an essential 
of bowling proficiency. With its oldest 


TO THE VICTOR goes the ee 
es 


ken (1), tournament manager ma 


member a young 49, the team’s aver 
age age is 39 years. 

In fact, the only man in his twenties 
to break into the winners’ circle was 
Bob Morrill of Budd Mfg. Co., Gary, 
Ind. 

Morrill launched the tournament in 
a rush of excitement, rolling 11 con 
secutive strikes in his first game. Miss 
ing on his 12th ball, Morrill happily 
settled for a 289 which proved to be 
high individual game in the tourna 
ment. His three game series of 708 waft 
also the best in the meet. 

With Budd for eight years as 4 
metal finisher, Morrill started bowling 
six years ago in the company league. 
His NIBT performance was the bes 


continued on page I? 


combination washer dryer. Steve Wendel 
the presentation to George Jelinek, Eaton 


Mfg. Co., who posted the highest individual nine-game score. 
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Whether you score high or low, it all adds up 
to a relaxing, sociable evening. So play 
away—and between times, have a Pepsi. It’s 
the refreshment that today’s trim, active 
moderns prefer. Light and refreshing, Pepsi 
has more people asking for it every day. 

Be sociable wherever you go—enjoy a Pepsi. 


Be sociable, have a Pepsi- 


{if refreshment 


&. 
Py 


la 
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Shuffleboard 


Fun For Everyone! 


From 8 to 80 here is exciting recrea- 


tion for all ages . . . keen enjoyment 
for players and spectators. 


Rugged, Dimco FreeGlide Shuffle- 
board sets are available for both out- 
door and indoor installation. 

Easy to install . . . low in upkeep! 


Write today for colorful folder, “Let's 
Play Shuffleboard,’ containing com- 
plete information on court layout and 
equipment. 


DIMCO-GRAY COMPANY 
208 EAST SIXTH STREET 
DAYTON 2, OHIO 


REG. U.S. PAT. OFF. 


-PARKMASTER 


WANCOCK 


PRACTICAL 
STOVE for 
ROADSIDE 

PARKS and PICNIC AREAS 


YOU'LL LIKE: PATRONS LIKE: 
@ Low Installation Cost @ Large 15” x 22” Actu- 
@ Easy Removal of al Cooking Surface 


Body for Storage @ Positive Draft Control 
@ Padlocks to Post 
Wid il Sh 
© Quick Ash Removal @ Wide Utensil Shelves 
from Either End @ Swivel Mounted Body 


Send for complete specifications and prices 
HANCOCK IRON WORKS 
60 W. Pike Street, Pontiac, Michigan 


continued from page 10 
he has ever turned in. 

A highlight of the weekend was a 
two-game exhibition rolled by Carmen 
Salvino, member of the AMF promo- 
tion staff, and Don Geresy of Auto 
Specialties. The lanes were jammed 
with St. Joe fans rooting for their 
hometown boy to win. Geresy almost 
turned the trick, edging Salvino in the 
first game, 218-215, but faltering in 
the second, 220-146. 

Originated in 1948, the NIBT is 
sponsored by a different company each 
year. This year’s host, the Whirlpool 
Corp., deserves congratulations on a 
smooth-running, well-organized meet. 
A total of 220 bowlers representing 44 
teams rolled 1,980 games in the two- 
day event without a hitch. 

Whirlpool’s Steve Wendelken served 
as tournament manager with Dick 
Toman as secretary. 

Next year the event will be staged 
in Canton, Ohio, with The Timken 
Roller Bearing Co. serving as tourna- 
ment sponsors. 

Final results of the 12th annual 
National Industrial Bowling Tourna- 
ment are as follows: 


Team: nine game total 


Auto Specialties Co. +1 8696 
B. F. Goodrich Co. + 8511 
Firestone Tire & Rubber Co. +1 8579 
Ford Engineering & Foundry 8429 
Eaton Manufacturing Co. 8391 
Studebaker Lark #2 8387 
Lyon, Inc. #1 8344 
The Budd Co. 8343 
Whirlpool Corp. #2 8330 
Whirlpool Corp. #1 8327 
Team: three game series 

B. F. Goodrich Co. #1 3002 
Auto Specialties Co. #1 2944 
Lyon, Inc. #1 2931 
Team: single game 

Firestone Tire & Rubber Co. +1 1067 
Eaton Manufacturing Co. 1059 
Studebaker Lark #2 1053 
Individual: nine game total 

G. Jelinek, Eaton Mfg. Co. 1868 
J. Joseph, B. F. Goodrich +1 1862 
V. Palitto, Firestone #1 1854 
Individual: three game series 

R. Morrill, Budd Co. 708 
R. Mowery, Goodyear Tire 703 
G. Jelinek, Eaton Mfg. Co. 695 
Individual: single game 

R. Morrill, Budd Co. 289 
J. Shively, Columbia Southern 278 
|. Mellenthin, Whirlpool (LaPorte) 265 
Other team totals 

Whirlpool Corp. (LaPorte) 8244 
Ford Motor (Tractor Plant) 8230 
Goodyear Aircraft 8224 
Motorola, Inc. 8220 
Firestone Tire & Rubber Co. #2 8196 
Ford Engineering Staff 8153 
Goodfellow Ciub (U. S. Steel) 8109 
Goodyear Tire & Rubber Co. 7992 
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INDIVIDUAL single and three game 
winner was Bob Morrill, Budd, who 
rolled a 289 and a 708 series. 


Industrial Rubber Co. 795) 
Columbia Southern Chemical Corp. #1 7913 
Columbia Southern Chemical Corp. #2 7880 
Leco Plating Co. 7833 
Woodall Industries 7813 
Whirlpool Corp. #3 7812 
Auto Specialties Co. #2 776\ 
Whirlpool Corp. (Clyde) 7687 
Columbus Coated Fabrics Corp. #1 7672 
Whirlpool Corp. (Marion #2) 7647 
Whirlpool Corp. (Marion #1) 7621 
Studebaker Lark +1 7603 
Peerless Tool Service 7603 
Whirlpool Corp. (Hamilton) 7590 
Gary Sheet and Tin @ 7589 
Columbus Coated Fabrics Corp. 42 7556 
Fruit Belt Motors +1 7501 
Lyon, Inc. #2 7478 
Heath Company 7325 
IIlinois Paint Company 7308 
Auburn Heights Manufacturing Co. 7251 
Whirlpool Corp. (Evansville #1) 7199 
Columbus Bolt and Forging Company 7123 
Whirlpool Corp. (Marion 73) 7103 
Whirlpool Corp. (Evansville +2) 6962 


Fruit Belt Motors 2 5922 


CARMEN SALVINO of the AMF promo- 
tion staff packed the house during his 
two-game. exhibition with Don Geresy. 
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Skeet Shooting Revolver Shooting Hand Trap Shooting 


raat There’s sport for every season...every age group matches. Match your team against teams at your 
7603 when your recreation program includes shooting. | company’s other plants! 
7589 A traditional American favorite, shooting isone REWOLVER—one of America’s favorite forms of 


of the nation’s most popular leisure-time activi- competitive shooting—on easily constructed 
ties—with about 20 million enthusiasts today! ranges, indoor or outdoor—a wide variety of in- 
You probably have many shooters in your _ teresting events. 

plant . . . can build your program around any or AND TRAP SHOOTING — excellent practice for 
all of four different kinds of shooting— the shotgun hunter. Targets can be thrown high, 
TRAP AND SKEET—fast-moving shotgun sports _low, fast or slow—a real test of shooting skill, 
with a nation-wide following. ‘““Powdering” tar- _and fun besides! 

gets is a thrilling test of coordination and timing —- You can start a shooting program on as modest 
—fun to shoot, exciting to watch. or as large a scale as you wish. Remington has 
RIFLE—enjoyed on both indoor and outdoor helped many successful industrial gun clubs— 
ranges. Competition: intramural, with neighbor- _ will send full information. Just check items you’d 
ing teams, and through postal and telegraphic _like and mail the coupon. 


FREE All the information you need to start a successful shooting program. CLIP AND MAIL TODAY 


1 Send me, without obligation, the information | have checked below. Address: Shooting Promotion Section, Dept RM-5. 
; Remington Arms Company, Inc., Bridgeport 2, Conn. 1 
| [] RIFLE—Product catalog and literature on rifle shooting. REVOLVER—Product catalog and literature on revolver l 
shooting. 
TARGET THROWER Descriptive folder on target thrower 
] SHOTGUN—Product catalog and literature on gun-club and targets. ] 
| operation. 
Name Address ; 
Title City 
Company , State 

Remington 

ng his a Reg. U.S. Pat. Off. = 


_ 
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ELEVEN YEARS 
IS TOO LONG 


After a whirlwind finish, Denver D-C Truckers take 


NIBL title ending long domination by Phillips 66ers 


Everybody knew it couldn't go on 
forever. 

But the Bartlesville Phillips 66ers 
kept winning. Year after year, 10 in 
a row, the Oklahomans won the cham- 
pionship of the National Industrial 
Basketball League. 

The 1958-59 season looked like num- 
ber 11 for the 66ers until the Denver 
D-C Truckers put on a brilliant mid- 
season display of clutch basketball win- 
ning 10 consecutive games to move 
into first place and take the title. 

The climax of their drive was a 
late-February sweep of two-decisive 
games with the second place Wichita 
Vickers, the last, a 110-109 affair in 
which D-C came from 13 points be- 
hind with four minutes to play. 

Dick Boushka, Wichita Vickers for- 
ward, set two records in winning the 
NIBL scoring title with 756 points in 
30 games, a 25.2 per game average. 
He edged Burdie Haldorson of Phillips 
by 33 points, gaining his margin by 
outscoring the Phillips pivot 41-16 in 
Wichita’s season-ending 142-78 victory 
over the Oklahomans. 


In a record performance at the foul 
line, Boushka converted 248 of 298 
free throw attempts, both new marks. 
The Vickers’ 142 points against Phil- 
lips is also a new NIBL high. 

Haldorson, who finished with 723 
points for a 24.1 average, was voted 
the leagues’ most valuable player, for 
the second year in a row. Only other 
player to be twice selected as MVP 
was Phillips’ Chuck Darling in 1954 
and °55. 

Center George Bon Salle (6-1, Illi- 
nois) of Denver was voted rookie-of- 
the year by the U. S. Basketball Writ- 
ers Association. This marks the second 
consecutive year rookie honors went to 
a former U. of Illinois star. Harv 
Schmidt of the Truckers took the 
award in 1958. 


BonSalle won by a one-vote margin 
over still another former Illini team- 
mate, Don Ohl of the Peoria Cats. 

In the season’s finale, the second 
annual NIBL All-Star game, the West 
tumbled the East, 81-78, to even up 


the classic at one victory apiece. 


ALL-STAR GAME action sees West’s Gary Thompson, Phillips 66ers, take rebound 
from East’s Jim Francis, Goodyear. Francis was game’s scoring star with 18 points. 


At left, back, is Carl Boldt, Buchan Bakers, voted game’s MVP. 


NIBL’s best: George Bon Salle (1), Den. 
ver, rookie-of-the-year, and Burdie Hal. 
dorson, Phillips, most valuable player. 


In a reversal of form for the high. 
scoring sport, Carl Boldt of the Seattle 
Buchan Bakers was named outstand. 
ing player for fine defensive work in 
holding Dick Boushka to six points, 
all free throws. 

Ending Phillips’ domination was a 
shot-in-the-arm for the NIBL. And 
prospects for 1959-60 season are even 
brighter. 

Two new teams are definitely in the 
fold for the new season: the MacDon- 
ald Scots from Lake Charles, La., and 
the Allen Investors who will probably 
play out of San Francisco University’s 
new auditorium. 

The possibility that the league will 
be increased to nine teams will be 
known later this month when the 
Sweeney Pipers of Cleveland are ex 
pected to announce their decision to 
join. With an eight or nine team set-up, 
the league will be split into two divi- 
sions. Teams will continue to play a 
round-robin schedule, but the division 
champs will battle each other at 
season’s end for the league title. 


SEASON’S WRAP-UP 


Final Standings W L PCT. GB 
Denver Truckers 21 9 .700 — 
Wichita Vickers 19 11 .633 2 
Bartlesville Phillips 15 15 .500 6 
Akron Goodyear 13 17 .433 8 
Peoria Cats 12 18 .400 9 
Seattle Buchan Bakers 10 20 .333 11 
Leading Scorers G TP Avg. 
Boushka, Vickers 30 756 25.2 
Haldorson, Phillips 30 723 24.1) 
BonSalle, Truckers 30 628 20.9 
Swyers, Goodyear 26 518 199 


Swartz, Vickers 30 582 19.4 
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PINPOINT 
DESIGN 
MOLDED SOLE 


Assuring better footwork 
and maximum comfort 
Featured in COURT 
STAR (lace-to-toe) 

and NETKING 
(circular vamp) 
Sizes — 

Men's 4 to 14 
Women’s 
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TRACTION 


yen. the on every kind of court! 
When you select the Converse tennis shoe best 

n set-up, our needs — COURT STAR, NETKING or SLIPNOT — 

wo divi: 


play a 
division 
ther at 


Pp 
>CT. GB 
700 — 
633 2 
500 6 
433 8 
400 9 
NON-SKID 
Avg. MOLDED SOLE 
2 Sure traction on grass, wet or 
2 
3 24.1 polished courts. 
ana circular vamp models... 
3 (19.9 CONVERSE RUBBER COMPANY a great shoe par perfect by a 
lip- f outsole. 
MALDEN 48, MASSACHUSETTS 4 14, 
— — Women's 4 to 9 
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Mainliner’s Problem 


When the Mainliner Club of United 
Airlines, San Francisco, purchased 244 
acres of raw, rough ranch land in the 
Santa Cruz Mountains early in 1958, 
they estimated that the property would 
not be ready for any activity as large 
as the annual picnic for at least three 
to five years. 

However, because of a severe short- 
age of appropriate places to hold their 
annual outing, the Mainliner Club has 
launched a rush program to ready the 
area in time for the 1959 event, several 
years ahead of schedule. 

In February, the Board of Governors 
authorized money for bulldozing and 
grading to provide parking lots and 
playground areas. 

Then a call went out to club mem- 
bers to form work parties to clear out 
the underbrush so picnic tables could 
be installed. 

This was a fine idea, but somehow 
members seemed hesitant. A widely 
circulated rumor, said to be untrue, 
held that the place abounded in poison 
oak. 


Big Year in San Diego 


Summing up the year’s activity at 
their annual installation dinner, the 
San Diego Industrial Recreation Coun- 
cil reported that 20,598 participants 
and 69,076 spectators took part in the 
23 activities sponsored by the council 
in 1958. 

Speaking at the dinner in behalf 
of recreation in business and industry. 
D. C. Wilkens, Jr., Manager of Indus- 


ATTENDING AMA WORKSHOP were (seated, I-r) Bill Denbrock, du Pont; Tom 
Anthony, North American Companies Assn.; August Cavalloro, Ford; Don 


trial Relations for Convair, San Diego, 
lauded the council for its highly active 
and widely divergent program. 

“In our highly complex present day 
industry, recreation for employees and 
their families is a very important part 
of any industrial relations structure,” 
said Wilkens. “It takes happy hands 
and well adjusted individuals to make 
an enthusiastic working force. Recrea- 
tion, properly administered, is a major 
factor in accomplishing this result.” 

Bill Berry, Narmco Manufacturing. 
was reinstalled as council president. 
Other officers seated were Gil Crosth- 
waite, Convair, vice president; Dwight 
Hoover, Rohr, second vice president; 
Ralph Smith, Park and Recreation, 
executive secretary-treasurer; and Jack 
Ruckman, Park and Recreation, record- 
ing secretary. 


National Youth Fitness Week 


In proclaiming May 3-9 as National 
Youth Fitness Week, President Eisen- 
hower urged parents, young people and 
interested local and national organiza- 
tions to use all appropriate means to 
promote programs and activities dem- 
onstrating the importance of youth fit- 
ness. 

Apparently intended to be a week 
of intense promotional rather than 
physical exercise, Fitness Week litera- 
ture advocates much poster posting, 
slogan writing, free advertising and 
special meetings. 

Designation of National Youth Fit- 
ness Week was one of the recommenda- 
tions of the second annual meeting 


P 


Neer, 


NIRA; Hop Palermo, Welch Grape Juice; (standing) John Tutko, USAF; Don 
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Briggs, ACF; Les Coleman, Aetna; Ed Hooey, IBM. 
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of the President’s Citizens Advisory 
Committee on the Fitness of American 
Youth (short-winded, unfit followers 
call it PCAC) and the President's 
Council on Youth Fitness. 


National Recreation Month 


This June, Americans will be urged 
to “Find New Worlds Through Ree- 
reation” during the observance of Na- 
tional Recreation Month. 

Sponsors of the program, the Na 
tional Recreation Association, expect 
more than 25 million Americans, of 
all ages to participate, an increase of 
five million over last year. 

The NRA’s 1750 affiliates: park and 
recreation departments, civic and serv: 
ice organizations, youth and church 
groups; are planning monthlong pro- 
grams highlighting available facilities 
and activities. 


Third AMA Workshop 


For three days, March 30-April 1. 
ten industrial recreation leaders studied 
virtually all aspects of “The Company 
Recreation Program: An Integral Parl 
of a Sound Personnel Program.” 

The event, held in The Hotel Astor. 
New York City, was the third three: 
day workshop on industrial recreation 
sponsored during the past year by the 
American Management Association. 

The seminar was co-chaired by 
August Cavalloro, Supervisor Employee 
Programs, Ford Motor Co., and Don L. 
Neer, Executive Secretary of NIRA. 


This Is Recreation 


Basically, recreation is doing whal 
you want to do, when you want to do 
it, at your own pace AND at the price 
you can afford. 
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A wonderful plan for your employees 


Qualified groups may go to Europe 
at tremendous savings! 


Non-stop across the Atlantic on a KLM Royal 
Constellation or Super Constellation. Deluxe 
in-flight service, including a seven-course din- 
her with vintage wines and champagne. Sight- 
seeing in London, Paris, Brussels, Amsterdam, 
Dublin, Glasgow. Tax-free shopping at Am- 
sterdam Airport. ShipSide car purchase plan 
(tremendous savings on new foreign cars) . 
You'd expect to pay plenty for a travel treat 
like this. But now, qualified groups can have 
it all for as little as $178 or $240 round trip 
per person depending on the season of the 
year. Savings of better than $300 are possible. 


Why not get al! the facts? Just mail the 
coupon. 


KLM ROYAL DUTCH AIRLINES, DEPT. RM-5 
430 Park Avenue, New York 22, N. Y. 


Please send me full information on how qualified 
groups may charter KLM aircraft. 


Name Title 


Name of group 


Address 


City Zone State. 


My travel agent is 


yeats 


THE WORLD Over 


KLM 


ROYAL DUTCH 


Visit KLM Hospitality Suite May 25-26-27, Bellevue-Stratford Hotel, and see the KLM Exhibit, Booth 52. 
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“The Choice of Those 
Who Play The Game” 


! 
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Look to MacGregor first for the finest in all sports equipment. 
The MacGregor Co. + Cincinnati 32, Ohio 


FOOTBALL BASEBALL BASKETBALL * GOLF TENNIS 
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Although Tom Croft calls this “the 
vreales| life.” the same 
could apply to the National Industrial 
Recreation Association. 

When Croft turns over his gavel to 
the new president’ later this month. 
MIRA will conclude one of the most 


vear of my 


significant years in its history. 

The success of the Croft: administra- 
tion could have been predicted last 
Vay when the tall Texan was elected 
lo NIRA’ highest post. 

As Chief of Employee Service at 
Convair in Fort Worth, Croft) super- 

vises one of the nation’s most exten- 
sive industrial recreation programs. 
Consequently. his familiarity with vir- 
tually every type of activity was a 
tremendous asset, 

practicing lawyer before he 
joined Convair in 1950. Croft is a pol- 
ished speaker and chaired board meet- 
ings with grace and finesse. 


taking office, Tom followed 


the advice of his capable predecessor. 


tending the California workshop. 


CONGRATULATIONS 


NIRA President Croft completes a remarkable 


term of Association growth 


MIRACS FIRST FAMILY, Neita, Tom and 
Tom Jr.. took in Disneyland while at- 


and development 


Ken Klingler. and attended every 
NIRA function as was possible. In all. 
Croft) traveled some 16.000) miles to 


take part in industrial recreation work- 
shops in New York. Chicago, Atlanta. 
Milwaukee. Dallas and Santa Monica. 

In addition. he was on hand at the 
firs’ NIRA’ Fish-A-Rama Paris. 
Tenn.. spoke at the Athletic Institute's 
board meeting and officiated at the 
NIRA Travel Council) meeting in 
Miami Beach. Fla. 

As Croft distinguished himself and 
the Association. so too were the major 
accomplishments of his administration 
designed to give greater recognition to 
industrial recreation as a whole. 

Long in search of a suitable awards 
program, the need fulfilled this 
year by the Helms Athletic Foundation 


Was 


which will make an annual award to 
the company 
standing contribution to industrial ree- 
reation, (See page 50.) 

the first 
and first postal rifle and pistol contest 


making the most out- 


In addition. Fish-A-Rama 


give industrial 


for 


conducted — to 
sportsmen a 
fame. 


were 
chance nation-wide 
also planned to 
stimulus which 


These events were 


provide an added 


A FINE SPEAKER with a keen sense of 
humor, Croft made many public appear- 
ances throughout the country. 


would help every recreation director 
promote increased participation within 
his company. 

Toward this end. the Board of Diree- 
lors granted approval last) November 
to develop incentive programs cul- 
tural as well as athletic fields. 

To expand these and other services. 
the Association voted to raise member- 
ship dues the first time in ten years. 

The first official NIRA Travel Coun- 
cil meeting was held to help directors 
develop travel programs. and. after a 
period of recession. memberships once 
again continued their steady climb up- 
ward, 

These are a few of the highlights 
during the term of an outstanding 
president. a great builder. 


DURING HIS TRAVELS, Tom Croft was | employee services supervisor, and John 


able to discuss many problems 


and 
ideas. Here he chats with Gene Berce, 
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Siler, personnel manager. Miller Brew- 
ing Co., Milwaukee. 
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DR. FLOYD R. EASTWOOD Los Angeles State College 


1941-44 


Instrumental in planning early organi- 
zational meetings, was elected as the 
first president when the Association was 
formed under the name of Recreation 
Association for American Industry and 
incorporated Noy. 21, 1941. Held posi- 
tion as Professor of Physical Education. 
Purdue U.. now Associate Dean of Stu- 
dents, Los Angeles State College. Hired 
Association's first: executive secretary, 
Raymond Millard late in 1911. Served 
three terms. 


EDWARD B. DEGROOTE 


1944-46 


Serve | Inc. 
(Deceased) Formerly Director | [ In. 


dustrial Recreation at Servel, Inc Dur. 
ing his two-term administration. com. 
pany memberships tripled from 56 to 
169 and the Association’s nam was 
changed to Industrial Recreatic As. 
sociation. One of the founders. he 
served as vice president in 19 (3-44, 
Staged third annual conference (first 
was held in 19142) at which 172 ‘ndus. 
trial recreation directors were 
tendance. 


NIRA Past Presidents, 1941-59 


Since its incorporation in 1941, the destiny of the National Industrial 


Recreation Association has been guided by the men whose photos appear 


on these pages. These men have provided needed leadership in a new 


and growing field. The outline of their terms in office presents a brief, 


running history of the development of NIRA and of the industrial 


recreation movement as a whole during the last 18 years. 


JOHN R. ERNST 


1951-52 


National Cash Register Co. 


(Deceased) Formerly Director of Em- 
ployee Recreation at NCR. Was a char- 
ter member of the Board of Directors 
and had served three terms as a vice 
president immediately before his elec: 
tion as president. During his adminis- 
tration company membership grew to 
270. and it was under his leadership 
that the Association first launched on a 
nation-wide scale the present program 
of one-day workshops on industrial ree- 
reation. 


WILLIAM T. PRICHARD 


1952-53 


General Motors Corporation 


Heads the Employee Services Section 
for General Motors, its branches and 
subsidiaries. Was one of the Associa- 
tion’s original founders and served two 
terms as a vice president and one as a 
director before becoming president. 
Presently serves NIRA as State Chair- 
man for Michigan and as co-chairman 
of the committee planning arrange: 
ments for the 1960 NIRA Conference 
and Exhibit slated for Detroit. May 
22-25, next year. 


CARL KLANDRUD 


Allis-Chalmers Manufacturing Co. 


Supervisor, Personnel Service Section, 
Allis-Chalmers. Before election as presi- 
dent, had served two terms as_ vice 
president, three as a director. Devel- 
oped Association’s present regional or- 
ganization with two directors elected 
from each. Initiated President’s Bulle- 
tin and established NIRA member in- 
surance program, execulive 
secretary Don L. Neer was appointed to 
office during this administration after 
resignation of John Fulton. 


Present 


BEN M. KOZMAN 


1956-57 


Thompson Products, Inc. 


Activities Manager for Thompson 
Products, Inc. Previously served two 
terms both as a vice president and as a 
director. During his term of office. 
Canada was established as the eighth 
NIRA Region. Helped establish \IRA 
Travel Committee and Travel Council 
and presently serves as chairman of 
the former. Company memberships 
‘exclusive of branches, ete.) topped 
the 300 mark during his year as presi 
dent of the Association. 
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1946-47 


F. WALSH 


Chrysler Corporation 


Presently recreation director of Chrysler 
Corp. Missile Branch, Detroit. Served 
as vice president of the Association 
from 1912 through 1916. Company 
memberships (excluding branches, di- 
visions, affiliates) rose to 214 during 
his administration. After resignation of 
Millard, appointed John W. Fulton as 
second executive secretary in 1916. 
Since his term as president. has fre- 
quently served on national committees 
for the Association. 


R. C. SKILLMAN 


1947-48 


Champion Paper & Fibre Co. 


Presently Director of Public Relations. 
but was recreation director of Cham- 
pion Paper & Fibre Co. during his term 
as president. Served as vice president 
in 1916-17 and two terms as a director 
in 1911-16. State Chairmen were ap- 
pointed for the first time, primarily to 
promote Association membership, The 
placement service, heretofore jointly 
operated with Purdue University was 
moved the 
ofhice. 


Association's Chicago 


C. A. BENSON 


1948-49 


Eastman Kodak Company 


Director of Employee Activities for 
Eastman Kodak. Prior to his election 
as president, had served the Association 
either as a vice president or director 
since 1913. During his year of office, 
the word National was added to the 
original name Industrial Recreation 
Association in keeping with the organi- 
zation’s rapid expansion and to avoid 
confusion with the many city and 
county councils being 
throughout the country. 


organized 


W. H. EDMUND 


Goodyear Tire & Rubber Company 


Recreation Director at Goodyear. Was 
reelected to second term as president 
in 1950. Had previously served one 
term as vice president, two terms as a 
director. Established practice of dis- 
tributing NIRA literature and aids to 
members on a regular monthly basis. 
Helped establish Association's national 
character by starting tradition of at- 
tending California Industrial Recrea- 
tion Conference. Parliamentarian for 
last three years. 
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A. H. SPINNER 


1953-54 


Armstrong Cork Company 


Supervisor of Employee Activity at 
Armstrong Cork. Long active in NIRA, 
has served four terms as vice president 
and one as a director. Presently serv- 
ing as NIRA State Chairman for Penn- 
sylvania and as Conference committee 
chairman for regional caucuses. During 
his administration, membership on the 
NIRA Board of Directors was limited 
to no more than two representatives 
from the same company or its subsidi- 
aries and branches. 


RALPH M.ISACKSEN J.P. Seeburg, Div. of Fort Pitt, Ind. 


1954-55 


Assistant Vice President and Director 
of Personnel for J. P. Seeburg. Prior 
to term as NIRA president, served five 
terms as vice president and one as a 
director. Remains active in local and 
national recreation projects. During 
and after his term of office. contributed 
greatly to the industrial recreation 
movement with many speeches and 
public appearances over the nation. 
Further developed regional workshop 
program, 
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KENNETH KLINGLER 


1957-58 


Consolidated Electrodynamics 


Assistant Personnel Manager. Active in 
NIRA from its earliest days, was a vice 
president twice and a director five 
times including his present term as 
Senior Director from Region I. First 
NIRA president from a company of 
less than 500 employees. Important 
milestones during his administration: 
started publication of RECREATION 
MANAGEMENT, arranged first Fish- 
A-Rama for industry and formed 
NIRA Travel Council. 


THOMAS G. CROFT 


1958-59 


Convair, Div. General Dynamics 


Chief, Employee Service. Convair, Fort 
Worth. Previously served one term 
each as vice president and director and 
was co-chairman of the 1958 NIRA 
Conference and Exhibit. During his 
term, NIRA sponsorship of additional 
national industrial tournaments, as well 
as the Fish-A-Rama was approved. 
membership dues were raised for the 
first time in ten years and member 
services were broadened and expanded. 
Helms award established. 
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many prominent speak¢ rs 


Governor Robert B. Meyner of New 
Jersey will address NIRA conference 
delegates during the Past Presidents’ 
Luncheon. The popular governor is a 
skilled tennis player. 


James Q. du Pont, Administrative 
Assistant, E. |. du Pont de Nemours & 
Company, will present his ‘‘Pattern for 
Success‘’ during the conference's open- 
ing luncheon on Monday. 


Robert G. Dunlop, President of the 
Sun Oil Company, will speak to dele- 
gates after the dinner Tuesday eve- 
ning at the Sun Center recreation build- 
ing, Marcus Hook, Pa. 


| 


Mayor Richardson Dilworth of Phila- 
delphia will extend his city’s official 
welcome to NIRA conference delegates 
during the first general session on Mon- 
day morning. 


— 


FERENCE HIGHLIGHTS 


Delaware Valley industries plan outstanding four-day 
program for 18th annual NIRA Conference and Exhibit 


by Croft and Sam Rubenstein. confer: 
Ted 
sergeant-at-arms — will 
then introduce keynote speaker. Charles 


co-chairman. Goss. 


chairman 
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From 500 to 600 industrial recrea- 


tion directors will converge on Phila- 
delphia. Pa.. May 21-27. for the only 
national conference and exhibit on rec- 
reation for business and industry. 

Upon arrival. they will be welcomed 
by the hardworking members of the 
Delaware Valleys NIRA’ conference 
committee who have spent a full year 
preparing this vear’s outstanding pro- 
eram. 

From every angle: program depth 
and variety. number of delegates and 
number and quality of exhibits: their 
efforts will pay off in one of the best 
national meetings in the 18-year his- 
tory of the National Industrial Recrea- 
tion Association. 

By conference time, the exhibit hall. 
totaling 81 booths. the largest in NIRA 
conference history, should be a sellout. 

With the conference staged in the 
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heart of the nation’s most concentrated 
industrial complex. delegate attendance 
is expected to reach an all-time high. 

The program itself will provide an 
exceptional balance of professional 
study. entertainment pertinent 
speeches by nationally prominent au- 
thorities. 

For a preview of what's ahead. here's 
a brief day-by-day rundown of con- 
ference activities. 
SUNDAY, MAY 24 

With the exhibit hall opening at 
noon in a ceremony conducted by 
NIRA President Thomas G. Croft. the 
conference will be officially underway. 

The first of four general sessions 
will follow at 2 p.m.. leading off with 
a performance by an outstanding  in- 
dustrial choral group. the Esso Aires 
from New York City. 


Delegates will be ofheially welcomed 


Kekman. 

Eckman. presently a scout for the 
Philadelphia Phillies National League 
baseball team, played and coached pro 
basketball for 12 years. Four of those 
seasons he headed the National Basket 
hall Association's Pistons. both at Fort 
Wayne and Detroit, winning two West 
ern Division championships and tying 
for a third. 

Delegates will then visit the exhibits 
where their “lucky cards” will be 
stamped for future door prize drawings 

Four concurrent panel sessions. will 
wind up Sunday afternoon's activity. 
Dealing with specifie ideas or prob 
lems, these panels will be devoted te: 
Safety in Recreation. Handicraft: dem 
Activ ities 
and Employee Recreation Associations 

The evening will be highlighted by 
the popular reception for delegates 
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NATIONAL INDUSTRIAL 
RECREATION ASSOCIATION 


NNUAL 
CONFERENCE 
and EXHIBIT 
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BELLEVUE 
STRATFORD 
HOTEL 


Official Program 


24 - 27 
1959 


Sponsored by the indus- 
tries of the Delaware 
Valley, the 1959 NIRA 
Conference and Exhibit 
stresses the theme, “Ree- 
reation Is) Ageless.” in 
recognition of the time- 
less appeal and univer- 
sal need for some form 
of recreation activity for 
old and young alike. 


PHILADELPHIA, PA. 
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The National Industrial Recreation As- 
sociation is a nation-wide, non-profit 
N ; R A association, organized by industry to 
serve its members in national, regional 
and local industrial recreation prob- 
lems. Its purpose is to promote recreation as a sound in- 
dustrial policy by improving the caliber of industrial 
recreation programs, raising the standards of the profession 
and helping each company director do a better job for his 
company and its employees. 
NIRA’s constantly growing series of services to the 
recreation director include the following: 


RECREATION MANAGEMENT, monthly magazine. 
Newsletters and ‘‘Idea Clinics’’ 

Insurance coverage and counsel 

Advisory service by recreation experts 

Research and professional study 

National conference and regional workshops 
Club aids and reference library 


Company memberships are available to industrial and 
business firms interested in the development of employee 
recreation, on the basis of the following dues schedule: 


Annual Maximum 

Fee Services 
Companies with less than 1,000 employees $35. 2 
Companies with 1,001 to 5,000 employees 65. 4 
Companies with 5,001 to 10,000 employees 95. 6 
Companies with more than 10,000 employees 125. 10 


“Maximum services” indicates the number of individuals in a com- 
pany and its branches to whom services are sent. Additional services 
may be obtained for a charge of $15 per year, per service. 


1958-59 NIRA OFFICERS 


Executive Committee 
President: 


Thomas G. Croft, Convair, Fort Worth, Texas 


Vice Presidents: 
Martha L. Daniell, Nationwide Insurance Cos., Columbus, O. 
William I. LaBute, Automatic Canteen Co., Toronto, Ont. 
John H. Leslie, Minnesota Mining & Mfg., St. Paul, Minn. 
Wn. C. F. Ziegenfus, Sun Oi! Co., Marcus Hook, Pa. 
Treasurer: 


Frank Davis, Lockheed Aircraft Corp., Burbank, Calif. 
Director of Research: 

H. D. Edgren, University of Purdue, Lafayette, Ind. 
Executive Secretary: 

Don L. Neer, NIRA Headquarters, Chicago, Ill. 


Board of Directors 
Elected in 1957 (Chicago): 


Region I Kenneth Klingler, Consolidated Electrodynamics, 
Rochester, N. Y. 

Region II Martha L. Daniell, Nationwide Insurance, 
Columbus, O 

Region III Walter Dowswell, Motorola, Chicago, III. 

Region IV. G. M. Matlach, Aro, Inc., Tullahoma, Tenn. 

Region V—_ Walter Sprangers, Allen-Bradley, Milwaukee, Wis. 

Region VI _ Robert Janes, Chance Vought Aircraft, Dallas, Tex. 


Region VII C. G. Boyle, Northrop Aircraft, Hawthorne, Calif. 
Region VIII William I. LaBute, Automatic Canteen, Toronto, Ont. 


Elected 1958 (Fort Worth): 

Region I Oskar Frowein, Republic Aviation, Farmingdale, N. Y. 
Region II Wnm. C. F. Ziegenfus, Sun Oil, Marcus Hook, Pa. 
Region III Charles Haggerty, Ford Motor Co., Dearborn, Mich. 
Region IVC. E. Barnhart, St. Regis Paper, Pensacola, Fla. 
Region V_—__ John H. Leslie, Minnesota Mining, St. Paul, Minn. 
Region VI Dean Moneymaker, Internat’! Shoe, St. Louis, Mo. 


Region VII H. S. Naish, Convair, Pomona, Calif. 
Region VIII A. Murray Dick, DOFASCO, Hamilton, Ont. 
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HOTEL DIRECTORY 


Registration Desk: 


Sunday: 10:30 a.m. to 5:00 pima...........-.scseccssecseeeeee Viennese Room 
Tuesday and Wednesday: 8:30 a.m. to 11:00 a.m........... 18th Floor 
NIRA Office 
$:30 a.m. to 5:30 p.m. (Daily)........................ Pink Room, Ist Floor 


NIRA Press Room 
8:30 a.m. to 5:30 p.m. (Daily)........................ Gold Room, Ist Floor 


Exhibit Hall (18th Floor) 
Sunday: 12 noon to 6:30 p.m. 
Monday: 8:30 to 9 a.m., 10:30 to 11:30 a.m.. 
5:30 p.m. 
Tuesday: 8:30 to 9 a.m., 10:00 to 11 a.m. 
Wednesday: 8:30 to 9 a.m., 10:00 to 11:45 a.m. 


Meeting Rooms 


2 to 3 p.m., 4:30 to 


Viennese Room 
Red Room 


INFORMATION 


Board of Directors Meetings 
Saturday, May 23—9 a.m. to 5) prmeoieecccccceeceeeeeeeeees Blue Room 
Thursday, May 28—9 a.m, to ....Crystal Room 


Annual Meeting and Election 


Wednesday, May 27—2 to 5 pumii.....eecececeeceseeeee- Burgundy Room 


Welcome Reception 


Banquet and Floor Show 


Wednesday, May 27—7 to 12 Grand Ballroom 


Luncheons 
Monday, May 25—12 moom.................ccccccsscesesseeceseeeees Grand Ballroom 
Tuesday, May 26—1 p.m., buffet aboard Cruise Liner 


Wednesday, May 27—12 noom....2...........-.scececeeceseeeee Grand Ballroom 


Demonstrations 
Handicraft, Sunday—4 p.m. to 5:30 pam. Clover Room 
Tennis Exhibition, Tuesday—4 p.m................. duPont Country Club 
Skeet Shooting (under lights), Tuesday—8 p.m... Sun Center 


Tour 


Du Pont Country Club, E. I. du Pont de Nemours & Co., Wil- 
mington, Del.. and Sun Center, Sun Oil Co., Marcus Hook, Pa. 
via bus and cruise liner. Board buses for boat dock at 11 a.m.. 
Tuesday. Buses return to hotel 11 p.m., Tuesday. 


Tickets 
Tickets are required for the Welcome Reception; Monday, Tues- 
day and Wednesday luncheons: and the Inaugural Banquet and 
Floor Show. These tickets will be furnished all conference regis- 
trants. Wives who register will receive tickets to the Welcome 
Reception and the Banquet and Floor Show. Guests may be ad- 
mitted to these functions upon payment of the following fees: 

Mon.. Tues., and Wed. 
Banquet and Floor Show 


Badges 


Badges are required for admission to all meetings and scheduled 

social functions, They are available at the registration desk daily. 
Baseball Game 

Box seat tickets for the Milwaukee Braves, Philadelphia Phillies 

night baseball game, Monday, May 25. will be available at the 

registration desk for $2.75 each. 
First Aid: 

The Bellevue Stratford Hotel has a resident doctor on call at all 

times. Call the operator in an emergency. 
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NIRA PROGRAM OUTLINE 


TIME SUNDAY, MAY 24 MONDAY, MAY 25 
8:30 a.m. Church Services Exhibit Hall Opens—Registration e . 
9:00 a.m. Church Services Vi. General Session (Rose Garden) 
Mayor Richardson Dilworth, “Welcome to 
Philadelphia” 
Robert W. Crawford, ‘‘How to Achieve 
Professional Standing” 
James Crowley, ‘Recreation is Ageless” 
10:30 a.m. Registration (Viennese Room) Exhibits 4 
Noon Exhibit Hall Grand Opening (18th Floor) Vil. General Session Opening Luncheon 
(Ballroom) 
James Q. duPont, “Pattern for Success” va 
2:00 p.m. I. Opening General Session (Rose Garden) Exhibits 
Esso Aires, Standard Oil of New Jersey 
Charles Eckman, basketball coach, referee a 
3:00 p.m. Exhibits (18th Floor) Concurrent Panel Sessions ¥ 
VIII. Preparing the Employee for Retirement a 
(Rose Garden) 
IX. Common Sense Cost Cutting (Clover Room) 
X. Ideas for Plant-wide Projects (Red Room) 
XI. Case Histories of Successful Clubs 4 
(Green Room) ut 
XII. NIRA and National Tournaments i 
(Crystal Room) 4 
4:00 p.m. Concurrent Panel Sessions Exhibits re 
ll. Special Interest Activities (Rose Garden) te 
Ill. Employee Recreation Associations 
(Red Room) i 
IV. Handicraft Programs for Industry 
(Clover Room) 
V. Safety in Recreation (Crystal Room) a 
5:30 p.m. Exhibits (18th Floor) Exhibit Hall Closes 3 
6:30 p.m. Exhibit Hall Closes Dinner (Open) A 
7:00 p.m. Welcome Reception (Clover Room) Phillies vs. Braves (Optional) “4 
11:00 p.m. Regional Caucuses (Rooms to be announced) 
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18th ANNUAL CONFERENCE and EXHIBIT 


TUESDAY, MAY 26 


WEDNESDAY, MAY 27 


TIME 
|) Exhibit Hall Opens—Registration Exhibit Hall Opens—Registration 8:30 a.m. 
“a XIII. General Session (Rose Garden, 9-9:30) General Session (9-10:30, Rose Garden) 9:00 a.m. 
Arthur Eggert, ‘Management Looks at XVII. CAB and Group Travel, J. W. Rosenthal, 
Recreation” CAB 
Concurrent Panel Sessions (9:30-10:30) Concurrent Panel Sessions 
XIV. Recreation for Office Employees XVIII. Industrial Golf Courses (9:30, Green Room) 
( (Rose Garden) ; XIX. My Problem Is (Quiz) (10:00, Crystal Room) 
——— | XV. Program Cooperation from Supervision 
—— (Green Room) 
Exhibits Exhibits (Hall closes at 11:45) 10:30 a.m. 
Leave the Riverview Line Wharf Boat Dock XX. Past Presidents’ Luncheon (Ballroom) Noon 
es Presentation of NRA-NIRA Shooting Awards 
Presentation of Helms Award 
Gov. Robert B. Meyner, “This Age of Leisure” 
~ Cruise down Delaware River to Wilmington- Registration for Voting (Burgundy Room) 2:00 p.m. 
nent ; buffet luncheon aboard boat 
. ; Arrive duPont Country Club Annual Meeting and Election (Burgundy Room) 3:00 p.m. 
oom) 
0m) 
i Tennis Demonstration Annual Meeting and Election cont. 4:00 p.m. 
: Tour Sun Oil Recreation Area 5:30 p.m. 
Yi XVI. Sun Center Dinner 6:30 p.m. 
“4 R. G. Dunlop, “Why Recreation at Sun Oil” Inaugural Banquet & Floor Show (Ballroom) 7:00 p.m. 
unced) Hu Buses return to hotel 11:00 p.m. 


We 


CONFERENCE COMMITTEE 


Co-chairmen 
V. T. Goss, Radio Corporation of America, Camden, N. J. 
Samuel Rubenstein, Philadelphia Electric Co., Phil., Pa. 


Program 
W. R. Kelk, E. I. du Pont de Nemours & Co., Wilmington, Del. 


Arrangements 
Warren McCandless, Philadelphia Electrie Co., Phil., Pa. 


Entertainment 
V. T. Goss, Radio Corporation of America, Camden, N. J. 


Exhibit Hall 
W. C.F. Ziegenfus, Sun Oil Co., Marcus Hook, Pa. 


Exhibitors’ Representative 
J. J. Waldron, Waldron, Inc., Philadelphia. Pa. 


Ladies’ Program 
Mrs. Carolyn Doerr and Miss Jean Heher, Bell Telephone Co. Of 
Pennsylvania, Philadelphia, Pa. 


Reception 
S. W. Miller, Reigel Community Foundation, Milford. N. J. 


Regional Caucuses 
A. H. Spinner, Armstrong Cork Co., Lancaster, Pa. 


Registration and Souvenirs 
Edward Koerwer, Leeds and Northrup, North Wales. Pa, 


Tours and Housing 
George Talmadge, Philadelphia, Pa. 


Publicity 
C. Thomas Bauer, Sun Oil Co., Marcus Hook. Pa. 


Member-at-Large 
Alvin Steinberg, Atlantic City, N. J. 


WIVES’ PROGRAM 


Sunday, May 24 


Noon: Registration 
1 p.m. Welcome Briefing (Crystal Room) 
2 p.m. General Session (Rose Garden) 


3 p.m. Exhibits (18th Floor) 
7 p.m, NIRA Welcome Reception 


Monday, May 25 
9:30 am. Special Program (Red Room) 


Noon NIRA Welcome Luncheon (Ballroom) optional 
After- Shopping tour in downtown Philadelphia 
noon 


Tuesday, May 26 
9 am. Open 
ll am. NIRA boat cruise to du Pont Country Club, Wilming. | 
to ton, Del., and Sun Center, Marcus Hook, Pa.. with 
ll p.m. intermediate stops. 


Wednesday, May 27 
9 a.m. Sightseeing tour of historical Philadelphia 
Noon NIRA Past Presidents’ Luncheon (Ballroom) optional 


7 p.m. NIRA Banquet and Floor Show (Ballroom) 


CONFERENCE HOSTS 


1943. New York 1952 Rochester 
1944 Chicago 1953 Cleveland 
1945 Detroit* 1954 Chicago 
1946 Chicago 1955 Dayton 

1947 Chicago 1956 New York 
1948 Akron 1957 Chicago 
1949 Detroit 1958 Fort Worth 
1950 Milwaukee 1959 Philadelphia 
1951 Chicago 1960 Detroit 
*War, workshop only 1961 Chicago 
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sunday 
MAY 24 


8-12 noon CHURCH SERVICES OF YOUR CHOICE 

8-11:00 a.m. ASSEMBLE EXHIBITS (18th Floor) 

10:30 a.m.-5:00 p.m. REGISTRATION (Viennese Room) 

11-11:15 a.m. EXHIBITORS MEETING (Rose Garden) 

12 noon GRAND OPENING OF THE EXHIBIT HALL 

1-1:45 p.m. WIVES PROGRAM WELCOME MEETING (Crystal Room) 


2-3:00 p.m. |. OPENING GENERAL SESSION (Rose Garden) 

Chairman: Thomas G. Croft, NIRA President, Chief of Employee 
Service, Convair, Div. of General Dynamics, Fort Worth, Texas. 

Welcome: Samuel W. Rubenstein, Conference Co-chairman, Dir. 
Emp. Act. Div., Philadelphia Electric Co., Philadelphia, Pa. 
\. T. Goss, Conference Co-Chairman, Coord. of Ree., RCA, 
Camden, N. J. 

Music: Esso-Aires Choral Group Standard Oil of N. J., New York 
City. Director: William F, Ondrick. 

Speaker: Charles Eckman, basketball referee, professional coach 
and baseball scout, humorist, Philadelphia, Pa. 


3-4:00 p.m. EXHIBITS (Get Lucky Prize Cards stamped) 


4-5:30 p.m. CONCURRENT PANELS 

Il. SPECIAL INTEREST ACTIVITIES (Rose Garden) 

Chairman: Mrs. Karla Miller Exec. Secy, Bristol-Myers Assn., Hill- 
side, N. J. 

Panelists: S. I. Tobias, Rec. Mgr., Kellogg Co., Battle Creek, Mich. 
(Music) 

Abbie Van Gelder, Pers. Staff Asst. N. J. Bell Telephone Co.. 
Newark, N. J. (Noon Hour Activities) 

Newt West, Pers. Dir., Helms Bakeries, Los Angeles, Calif. 
(Awards) 


Martha L. Daniell, Act. Dir., Nationwide Insurance Companies, 
Columbus, Ohio and Regional Coordinators (Drama) 

Richard L. Frey, Secretary American Contract Bridge League, 

New York, N. Y. (Card Tournaments) 


Ill. EMPLOYEE RECREATION ASSOCIATIONS (Red Room) 

Chairman: Wm. Prichard, Emp. Programs, General Motors 
Corporation, Detroit, Mich. 

Panelists: Roy Ellington, Rec. Counsellor, Kaiser Alum. & Chem. 
Corp., Ravenswood, W. Va. 

Robert E. Moss, Emp. Act. Coord, Avco Mfg. Corp. Wilmington, 
Mass. 

Clarence L. Kelly, Pres., Nestle Rec. Assn., The Nestle Co., 
Fulton, N. Y. 

Thomas H. Anthony, Jr., Pres.. N. American Companies Assn., 

Philadelphia, Pa. 


IV. HANDICRAFT PROGRAMS FOR INDUSTRY (Clover Room) 

Chairman: Kay Colborn, Area Coord, Out-of-Hour Act., N. Y. 
Telephone Co., New York City 

Panelists: Larry Benjamin, Rec. Dir., Rockefeller Center Corp., 
New York City 

Edith Campbell, Supr. of Act., State Farm Insurance Cos., 
Bloomington, III. 

Kjell Peterson, Rec. Dir., Metropolitan Life Insurance Co., New 
York City 

Demonstrator: Alexander Samuels, Vice President, Jewel Crea- 
tions, New York City 


V. SAFETY IN RECREATION (Crystal Room) 

Chairman: A. Murray Dick, Dir. of Rec., Dominion Foundries & 
Steel, Ltd., Hamilton, Ont. 

Panelists: Edward Butler, Dir. Pub. Rel., General Tire & Rubber 
Co., Akron, Ohio 

Cc. J. Hall, Bus. Mgr.. Convair Rec. Assn., Convair, Div. of Gen- 
eral Dynamics, Fort Worth, Texas 

Oscar Pope, Bus. Mgr., General Electric Co., West Lynn, Mass. 

Dan Zieverink, Supr. Rec. General Electric, Evendale, Ohio 


5:30-6:30 p.m. EXHIBITS (18th Floor) 
7-8 p.m. WELCOME RECEPTION (Clover Room) 
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monday 
MAY 25 


7-8:30 a.m. PRESIDENT’‘S KEYMAN CHAMPAGNE 
BREAKFAST (Burgundy Room) 


Chairman: Thomas G. Croft, NIRA President, Chief of Em. 
Service, Convair, Div. of General Dynamics, Fort Worth, Texas 


8:30-4:30 p.m. REGISTRATION (18th Floor) 


8:30-9:00 a.m. EXHIBITS (18th Floor) 


9-10:30 a.m. VI. GENERAL SESSION (Rose Garden) 


Chairman: Ralph Isacksen, V. P. Personnel, The Seeburg Corp., 
Chicago, 


Announcements: V. T. Goss, Coord. of Rec., RCA, Camden, N, J. 
—Door prize drawing (must be present to win). 


Introduction: S. W. Rubenstein, Dir. Emp. Act. Div., Philadelphia 
Electric Co., Philadelphia, Pa. 


Speaker: Richardson Dilworth, Mayor of Philadelphia, “Welcome 
to Philadelphia.” 

Robert W. Crawford, Comm. of Rec., Philadelphia, Pa. “How to 
Achieve Professional Standing.” 

James Crowley, Comm. of Boxing. State of Pennsylvania, “Rec- 
reation Is Ageless.” 


10:30-11:30 a.m. EXHIBITS (18th Floor) 


12 noon Vil. GENERAL SESSION OPENING LUNCHEON (Ballroom) 


Chairman: Thomas G. Croft, NIRA President, Chief, Emp. Service, 
Convair, Div. of General Dynamics, Fort Worth, Texas 


Invocation: Rev. Joseph F. Waldron, J.C.D., Asst Rector, St. 
Thomas Acquinas Church, Philadelphia, Pa. 


Nominating Committee Report: Kenneth Klingler, Asst. Pers. Pir., 
Consolidated Electrodynamics, Rochester, N. Y. 


Caucus Room Assignments: A. H. Spinner, Supr., Emp. Act., Arm. 
strong Cork Co., Lancaster, Pa. 


Door Prize Drawings: V. T. Goss Coord. of Rec., RCA, Camden, 


IN, De 


Introduction: Walter Kelk, Exec. Secy, EDEAA, E. I. du Pont de 
Nemours & Co., Wilmington, Del. 


Speaker: James Q. du Pont, Adm. Asst, E. I. du Pont de Ne. 
mours & Co., Wilmington, Del., “Pattern for Success.” 


2-3:00 p.m. EXHIBITS (18th Floor) 


3-4:30 p.m. CONCURRENT PANELS 


Vill. PREPARING THE EMPLOYEE FOR RETIREMENT (Rose Garden) 


Chairman: A. H. Spinner, Supr. of Emp. Act., Armstrong Cork 
Co., Lancaster, Pa. 


Panelists: R. B. Middleton, Emp. Act. Supr., British Columbia & 
Electric Co., Ltd., Vancouver, B. C., Canada 

Fred Clarke, Consultant, Emp. Rel., General Electric Co., New 
York City 

Tom Adams, Ind. Rel. Dept., Owens-Illinois, Toledo, Ohio. 


Larry Deal, Supr. Pers. Act., Inland Mfg. Co., Div. of GMC, 
Dayton, Ohio 
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IX. COMMON SENSE COST CUTTING (Clover Room) 


Chairman: Charles Haggerty, Supr. Rec. Unit, Ford Motor Co., 
Dearborn, Mich. 


Moderator: Ed Mitchell, Supt. of Rec., U. S. Steel Co., Gary, Ind. 


Panelists: Kenneth Kellough, Rec. and Wel. Adm., North Ameri- 
can Aviation, Inc., Los Angeles, Calif. 

John Doyle, Gen. Supr. Emp. Act., Eastman Kodak Co., Ro- 
chester, N. 

J. Ray Thomas, Pers. Services Mgr., Jeffrey Mfg. Co., Columbus, 
Ohio 

Francis E. Howell, Sr., Emp. Act. Supr., Olin-Mathieson Chemi- 
cal Corp., East Alton, III. 

Fred A. Wilson, Coord. of Emp. Act., Scovill Mfg. Co., Water- 
bury, Conn. 

Robert J. Martin, Rec. Mgr. Georgia Lockheed Emp. Rec. Club, 
Marietta, Ga. 


X. IDEAS FOR PLANT WIDE PROJECTS (Red Room) 


Chairman: H. S. Naish. Chief of Emp. Service, Convair, Pomona. 
Calif. 


Panelists: Wm. LaBute. Automatic Canteen Co. of Canada, Scars- 
borough, Ont., (Small Company Picnic) 

Frank Davis, Mgr., Lockheed Emp. Rec. Club, Burbank, Calif. 
(Blood Bank) 

August L. Cavalloro, Central Staff Emp. Prog., Ford Motor Co., 
Dearborn, Mich, (Suggestion Programs) 

Oskar Frowein, Rec. Dir., Republic Aviation Corp., Farmingdale, 
L. I., N. Y. (United Fund Drive) 

Dale Shaffer, Emp. Rel. Dir.. Delco-Remy. Div. of GMC, Ander- 
son, Ind. (Sports Day) 


Xl. CASE HISTORIES OF SUCCESSFUL CLUBS (Green Room) 


Chairman: Charles Boyle, Mgr. Pers. Act. & Sery., Northrop Air- 
craft, Inc.. Hawthorne, Calif. (Boat Clubs) 


Panelists: Robert Delius. Rec. Dir., Tennessee Eastman Co., Kings- 
port, Tenn. (Radio Clubs) 


C. E. Barnhart, Rec. Dir., St. Regis Paper Co., Pensacola, Fla. 
(Youth Activities) 


Roy A. Ebben, Rec. Dir., Kohler Co., Kohler, Wis. (Dog Obedi- 
ence) 


Robert J. Benn, Rec. Dir., Grumman Aircraft Corp., Bethpage, 
N. Y. (Sports Cars) 


Jim Bernard, Rec. Dir.. Temco Aircraft Corp., Dallas, Texas 
(Stamp and Coin) 


Pat Feeley, Rec. Dir.. The Falk Corp.. Milwaukee, Wisc. (Rod 
and Gun) 


XII. NIRA AND NATIONAL TOURNAMENTS (Crystal Room) 


Chairman: Mat Matlack, Rec. Dir., Aro, Inc., Tullahoma, Tenn. 
(Fish-A-Rama For Industry) 


Panelists: Fritz J. Merrell, Ath. & Rec. Supv., Olin-Mathieson 
Chemical Corp., Pisgah Forest, N. C. (Archery) 


Tom Shanahan, Rec. Unit Supv., Ford Motor Co., Dearborn, 
Mich. (Golf) 


Steve Wendelken, Rec. Dir., Whirlpool Corp., St. Joseph, Mich. 
(Bowling) 
Earl Schreiber, Rec. Dir., Timken Roller Bearing Co., Canton, 


Ohio (Bowling) 


Frank Daniel, Exec. Secy., National Rifle Assoc.. Washington, 


D. C. (Rifle and Pistol) 


4:30-5:30 p.m. EXHIBITS (18th floor) 
6:30 p.m. DINNER—open, your choice of Philadelphia’s finest 


8:00 p.m. NIRA BASEBALL SPECIAL—Phillies vs. Braves (Connie Mack 


Stadium) 


11:00 p.m. REGIONAL CAUCUSES—hosts, Junior and Senior NIRA 


Directors (assigned rooms) 
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8:30-9:00 a.m. EXHIBITS (18th floor) 
8:30-11:00 a.m. REGISTRATIONS (18th floor) 


9-9:30 a.m. XiIll. GENERAL SESSION (Rose Garden) 


Chairman: John Leslie, Rec. Dir., 3M Club, Minnesota Mining & 
Mfg. Co., St. Paul, Minn. 


Awarding of Door Prizes: V. T. Goss Sergeant-at-Arms, Coord. of 
Rec., RCA, Camden, N. J. (Must be present to win.) 


Speaker: Arthur Eggert, V.P., Pub. Rel., Minnesota Mining & 
Mfg. Co., St. Paul, Minn. “Management Looks At Recreation” 


9:30-10:30 a.m. CONCURRENT PANELS 


XIV. RECREATION FOR OFFICE EMPLOYEES (Rose Garden) 


Chairman: John J. Tutko, Rec. Dir., Hq. USAF Office, Washing- 
ton D. C. 


Panelists: David Chapin, Act. & Services Megr., Equitable Life 
Assurance Society, New York, N. Y. 

E. L. Farrell, Dir., Central Off. Pers. Services, Veterans Adm., 
Washington, D. C. 

Charles Cunningham Coord. Emp. Act., Dept. of Agriculture, 
Washington, D. C 

Ralph Johnson, Rec. Dir., Firestone Textiles, Inc., Gastonia, N. C. 

— Strong, Personnel Supr., Royal-McBee Corp., Hartford, 
‘onn. 


XV. PROGRAM COOPERATION FROM SUPERVISION (Green Room) 


Chairman: Charles Mears. Mgr., Rec. Dept., The B. F. Goodrich 
Co., Akron, Ohio 


Panelists: Dean Moneymaker, Rec. Dir., International Shoe (o., 
St. Louis, Mo. 


Joe Minella, Exec. Secy., Kodak Park Ath. Assoc., Rochester, 


Ernest M. Nelson, Gen. Ind. Rel., Champion Paper & Fibre Co., 
Hamilton, Ohio 


Jack Martin, Rec. Dir., Dayton Power & Light Co., Dayton, Ohio 


10:30-11:00 a.m. EXHIBITS (18th floor) 


11:00 a.m. BUSES LEAVE from in front of hotel for Riverview Line 
Wharf Boat Dock 


12:00 noon ANCHORS AWEIGH—leave Riverview Line Dock for 
cruise down Delaware River 


1:00 p.m. BUFFET LUNCHEON ENROUTE—courtesy of: 
Geo. C. Haas, Jr., Mgr. Ind. Sales, Pepsi-Cola Co., New York, 


John S. Bowman, Exec. Secy., Nat'l. Assn. of Amusement Parks, 
Pools & Beaches, Chicago, Ill. 


Drawing for Prizes: V. T. Goss Sergeant-at-Arms, Coord. of Rec., 
RCA, Camden, N. J. 
3:00 p.m. DOCK AT WILMINGTON, DELAWARE—buses to E. I. du 
Pont de Nemours & Co. Country Club 
Cocktails—Tennis Demonstration by Women’s World Champion 


Doubles Team, Margaret Osborne du Pont and Margaret 
Varner 
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5:00 p.m. BUSES LEAVE for Sun Oil Company's Recreation Area, 
Marcus Hook, Pa. 


6:00 p.m. GUIDED TOUR of Sun Oil Co.'s Rec. Area and Center by 
Wm. C. F. Ziegenfus, Rec. Dir., Sun Oil Co., 


Special Activities Demonstrations 


7:00 p.m. XVI. DINNER—SUN CENTER 


Chairman: E. F. Lilley, Mgr., Emp. Rel., Sun Oil Co., Marcus 
Hook Pa. 


Drawing for Prizes: V. T. Goss, Sergeant-at-Arms, Coord. of Rec., 
RCA, Camden, N, J. 


Entertainment: Sun Oil Co. Chorus 


Introduction of Speaker: C. Calvin Naylor, Refinery Megr., Sun Oil 
Co., Marcus Hook, Pa. 


Speaker: R. G. Dunlop, Pres., Sun Oil Co., Marcus Hook, Pa. 
“Why Sun Oil Co. Believes In Employee Recreation” 


10:00 p.m. TRAP AND SKEET SHOOTING DEMONSTRATION UNDER 
LIGHTS—SUN OIL GUN CLUB 


11:00 p.m. BUSES LEAVE for Bellevue Stratford Hotel, Philadelphia, 
Pa. 


SPECIAL NOTICE: 


Informal attire will be the uniform of the day for the boat cruise 
and tours of the du Pont Country Club and Sun Center. Come to 
the first meeting in casual dress so you'll be ready when the buses 
leave for the dock. Wildest sport shirt wins a door prize. 
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8:30-10:00 a.m. 
8:30-9:00 a.m. 


9-10:30 a.m. 


wednesday 


MAY 27 


REGISTRATION (18th floor) 
EXHIBITS (18th floor) 
GENERAL SESSION (Rose Garden) 


XVII. CAB AND GROUP TRAVEL 


Chairman: Ben Kozman, Act. Mgr.. Thompson Products Co., Cleve- 


land, Ohio 


Speaker: Jack Rosenthal, Chief, Carrier Relations Div.. Civil Aero- 
nautics Board, Washington, D. C. 


Panelists: Walter Dowswell, Rec. Dir., Motorola, Chicago, III. 
August J. Alberts, Rec. Dir., Sperry Gyroscope Co., Great Neck, 


H. B. Aitken, Emp. & Community Rel., General Electric, Cleve- 
land, Ohio 


9:30-11:00 a.m. 


XVIII. INDUSTRIAL GOLF COURSES (Operation ¢ 
Maintenance) (Green Room) 


Chairman: Rex McMorris, V.P., Nat'l. Golf Foundation, Chicago, 


Panelists: Carl Klandrud, Rec. Dir., Allis Chalmers Mfg. Mil. 
waukee, Wis. (Operation) 


Tom Kanary, Jr., Rec. Dir., The Dow Chemical Co., Midland, 
Mich. (League Play) 


M. Forrest Bridges, Ath. Dir., Union Bag & Ath. Assn., Savan. 
nah, Ga. (Tournaments) 


Clarence R. Gillaugh, Dir. Rec., Nat'l. Cash Register Co., Dayton, 
Ohio (The Golf Pro) 


Gene Berce, Rec. Dir., Miller Brewing Co., Milwaukee, Wis @ 
(PGA Tournament Sponsorship) 


10-11:00 a.m. XIX. MY PROBLEM IS (Quiz) (Crystal Room) 


Chairman: W. H. “Bid” Edmund, Rec. Dir., The Goodyear Tire & 
Rubber Co., Akron, Ohio 


Panelists: Charles E. Seddon, Rec. Dir. North American Aviation, 
Inc., Columbus, Ohio (Facilities) 


Othmar B. Wuenschel, Consultant Shooting Education, Sports 
men Service Bureau, Reading, Pa. (Rod & Gun) 


Ray Walsh. Rec. Dir., Eastman Kodak Co.. Rochester, N. Y. 
(Clubs) 


J. R. Mitchell, Chief of Emp. Services, Convair, Div. Gen. Dy. 
namics, San Diego, Calif. (Athletics) 
George Kalmus, Secretary Teletype Club, Chicago, II]. (Services! 


: 
a 
: 


ration & 


Chicago, 


[fg. Mil- 


Midland, 


., Savan- 


., Dayton, 


kee, Wis 


ar Tire & 


Aviation. 


Sports 


ter, N. Y. 


Gen. Dy: 


(Services! 


10:30-11:30 a.m. EXHIBITS (18th floor) 


11:45 a.m. EXHIBIT HALL CLOSES 


12:00 noon XX. PAST PRESIDENTS LUNCHEON (Ballroom) 


Chairman: Kenneth Klingler, Asst. Pers. Dir., Consolidated 


Electrodynamics Corp., Rochester, N. Y. 


Invocation: Rev. James E. Quinn, Rector, Logan Baptist Church, 
Philadelphia, Pa. 


Door Prize Drawings: V. T. Goss, Sergeant-at-Arms, Coord. of Rec., 
RCA, Camden, N, J. 


Helms Athletic Foundation Awards: H. S. Naish Chief of Emp. 
Services. Convair, Div. Gen. Dynamics, Pomona, Calif. 


Presentation: Newton E. West. Pers. Dir., Helms Bakeries, Los 
Angeles. Calif. 


Speaker: Honorable Governor of New Jersey, Robert B. Meyner 
“This Age of Leisure” 


2:00 p.m. REGISTRATION FOR VOTING (Burgundy Room) 


2-5:00 p.m. NIRA ANNUAL MEETING AND ELECTION (Burgundy 
Room) 


7-12:00 p.m. NIRA INAUGURAL BANQUET (Ballroom) 
Chairmen: Old and new National Presidents 


Invocation: A. H. Spinner, Supr., Emp. Act., Armstrong Cork Co., 
Lancaster, Pa. 


Music and Entertainment: Kadio Corporation of America 
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EXHIBIT HOURS 


After the Grand Opening at Sunday noon, 
the Exhibit Hall will be opened every morn- 
ing at 8:30. This year’s record number of 
exhibitors offer the latest in recreation prod- 
ucts and services designed to help you in your 
program. Make it a point to meet and talk 
to every exhibitor. He wants to learn how to 
do an even better job for you, too. 


DOOR PRIZES 


Our exhibitors have put up a galaxy of valu- 
able awards for door prizes. 

Have your Lucky Door Prize Card that you 
received when registering stamped by each 
exhibitor and take it to the 18th floor registra- 
tion desk. Door prizes will be awarded at the 
following times: 

Monday: 9 a.m. General Session 

Noon Luncheon 
Tuesday: 9 a.m. General Session 
Noon: aboard boat 
7 p.m. Dinner at Sun Oil 
Wednesday: 9 a.m. General Session 
Noon Luncheon 
7 p.m. Inaugural Banquet 

If you are already using an exhibitor’s 
product, step up, introduce yourself and tell 
him what you think of his product. You will 
find them the friendliest people on earth. 
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ABC VENDING CORPORATION Booths 78, 79, 80, 81 
50-01 Northern Blvd., Long Island City, N. Y. Ravenswood 15000 
Specialists in inplant feeding and vending services, providing serv- 
ice throughout the United States. 
R. Smerling, M. Winter, J. Ballin 


ADAMS TRAVEL BUREAU 

Broad & Chestnut Sts., Philadelphia 10, Pa. 

All expense vacation cruises and tours. 

H. Octave Brunell, S. Z. Kernaghan, Charles Gusikoff 


Booth 15 
LO 7-7005 


ADIRONDACK BATS INC. 

McKinley Ave., Dolgeville, N.Y. 
Adirondack baseball and softball bats. 
George Davis. Hal Schumacher 


Booth 70 
Dolgeville. N. Y, 5281 


GOLF-AIDER, INC. 

10 Gibbs St.. Rumford. R. I. 
The Finest and most complete golf practice cage made—it Folds! 
Jerry O'Brien 


Booth 61 


ALLISON OF FLORIDA, INC. Booth 17 
580 N.W. 26th St.. Miami 37, Fla. FRanklin 4-8459 
Polo shirts imprinted with business firms individual insignias. ath- 
letic teams. or organizations. 

Charles W. Fay 


AMERICAN BOWLING CONGRESS Booth 18 
1572 E. Capitol Drive, Milwaukee 11, Wis. WO 2-3520 
World’s leading participation sports service and rules organization— 
with 2 million members. 

Frank Baker 


AMERICAN EXPRESS COMPANY 

65 Broadway, New York 6, N. Y. 

Imerican Express—First in the World of Travel. 
Don Daly 


Booth 51 
WHitehall 4-2000 


AMERICAN HANDICRAFTS CO. 

1204 Walnut St., Philadelphia 7, Pa. 

33 different crafts from which to choose. 
Jack Ravech 


Booth 63 
Penny Packer 5-7929 


THE ATHLETIC INSTITUTE Booth 20 
209 S. State St.. Chicago 4. IIL. HArrison 7-0029 
Complete Sports Instruction library: books. slidefilms and other 
educational materials. 


Rex MeMorris, Harry Eckhoff 


AUTOMATIC CANTEEN COMPANY OF AMERICA Booths 45, 46, 47 
1430 Merchandise Mart, Chicago, Ill. DElaware 7-5900 
Complete vending services coast to coast and Canada. 

R. D. Gremp, Jr., Ralph Clausen, Ray Jelinek. C. J. Ritzen, R. K. 
Ziegler, M. A. Haas 


AZTEC RESORT MOTELS 

159th and Collins Ave., Miami Beach 54, Fla. 
Specialists in year-round employee vacations. 
Bernard Burke 


Booth 66 


BALL-BOY CO. INC. 
3 Kensington Road, Bronxville, N. Y. 


Automatic ball throwing machine for tennis and baseball. Duplicates 
all shots. 
Eric Bergmark, Judy Barta 


Booth 50 


BEAU RIVAGE MOTEL 

99th & Collins Ave.. Miami Beach. Fla. 
The most unique motel in the world. 

Si Kriegel 


Booth 59 
UN 5-8611 


CHAMPION KNITWEAR CO. 

115 College Ave., Rochester, N. Y. 

Knitted sportswear. T shirts. sweat shirts and jackets. 
Sam Friedland, Harold Lipson. Dave Friedland 


Booth 27 


THE COCA-COLA COMPANY 
P. O. Drawer 1734, Atlanta 1, Georgia 
Coca-Cola 


J. H. Power, F. L. Hay 


Booths 39, 40 


CONVERSE RUBBER COMPANY 

2000 Mannheim Road, Melrose Park, III. 
Complete line of athletic and sporting footwear. 
Bob Davies 
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CROSMAN ARMS CO. Booth 2 
Fairport, N. Y. Ludlow 6-2053 (Rochester, N. Y.) 
World’s largest manufacturers pellgun pistols and rifles. 

Jack Powers, Dick Moulton, Bob Douglas, Jerry Smith, Jim Stev- 
ens, E, D, Denniston 


CROUSE-HINDS COMPANY Booth 30 
Syracuse 1, N. Y. GR 4-8411 
General and specialized outdoor lighting for recreation and sports. 
featuring new floodlights. 

Warren S. Lum 


DAVIDSON AUTOMATIC MERCHANDISING CO. 

5950 W. Jefferson Blvd., Los Angeles 16, Calif. TExas 0-5361 
Complete automatic vending service; industrial vending specialists. 
Douglas Moore 


DETROIT 1960 CONFERENCE COMMITTEE 

Hosts: Industrial Recreation Association of Detroit 
Detroit’s the place to be—May 22-25, 1960. 

Bill Knight, Bill Prichard, Charles Haggerty. Tom Shanahan 


Booth 1 


ENCYCLOPAEDIA BRITANNICA 

42 S. 15th St., Philadelphia 2, Pa. 
The brand new edition of the world famous Britannica direct from 
the publisher will be on display. 

M. L. McClendon, R. Baxter, E. Seachrist 


Booth 77 


HOTEL FONTAINEBLEAU Booth 75 
44th & Collins Ave., Miami Beach, Florida JEfferson 8-8811 
America’s largest and finest convention-resort hotel. De luxe ac- 
commodations for distinguished people. 

Joseph C. Lucko 


GILL HOTELS 

808 E. Las Olas Blvd., Fort Lauderdale, Florida 
Prestige resort hotels specializing in industrial group and individual 
vacation travel. 


David A. Randall, Lillian Von Qualen 


Booth 42 


HANNA MANUFACTURING CO. 
Athens, Georgia 

Baseball. Little League and Softball bats. Special softball bat for 
SLOW PITCH. 


Johnny Broadnax 


Booth 38 


HAPPINESS TRAVEL SERVICE 

6 E. Monroe St., Chicago 3, Ill. 

Travel services—independent and group trips. 
Gene L. Barron, Benjamin Getzoff, E. R. Rotchford 


Booths 67, 68 


HILLERICH & BRADSBY CO. 

434 Finzer St., Louisville 2, Ky. 
Louisville Slugger bats: Grand Slam golf clubs: Power-Bilt golj 
clubs. 

Jack MeGrath, Stan Kazmark 


Booth 1) 


INTERSTATE VENDING COMPANY 
251 E. Grand Ave., Chicago 11, IIL. 


Booths 33, 34 
WHitehall 3-3535 


Complete vending service featuring Perkofresh coffee service, soda, 
milk, candy. cigarettes. pastry, ice cream, sandwiches and hot and 


cold foods. 


Louis Loizzo, Ronald Wolff Paul Rosenbaum, Donald Donegan, San | 


Horowitz, Ben Kornfeld 


JAYFRO ATHLETIC SUPPLY CO. 
P. O. Box 1065, New London, Conn. 


Booth 14 
GI 3-0406 


Manufacturers and distributors of custom built quality gymnasium. | 


playground and athletic equipment. 
John L. Kroll, Sherry Kroll 


JEWEL CREATIONS 
11 W. 30th St.. New York, N.Y. 


Alex. Samuels, Gladys Samuels 


KLM ROYAL DUTCH AIRLINES INC. 


130 Park Ave., New York 22, N. Y. Phil. LO 8-1540 


KLM display depicts and dramatizes European tours with emphasis} 
on new KLM vacation planning service for employee recreational) 


programs. 
Ted Serlé 


Booth 52) 


Te 
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PE 2-2615 


Do-It-Yourself costume jewelry for industrial recreation programs.) 
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LANSEAIR TRAVEL SERVICE, INC. 

1026 1th St., N.W., Washington, D. C. 

Industrial tours—Travel plans, Domestic - Foreign. 
J. B. Kolle, Bill Brown 


LIGNUM-VITAE PRODUCTS CORP. Booth 23 
96-100 Boyd Ave., Jersey City, N. J. HEnderson 3-3027 
Turf bowling (Boccie) outdoor and indoor bowling game—9 balls. 
Sam Fk. Gold, Edward A. Perazone 


THE MAC GREGOR COMPANY 

4861 Spring Grove Ave., Cincinnati 36, Ohio 
4 complete line of athletic equipment designed for the industrial 
recreation program, 

Mike Close, Wm. Simmons 


Booth 12 
ME 8-6675 


Booths 35, 36 


MADISON HOTEL Booth 57 
123 S. Illinois Ave., Atlantic City, N. J. 4-8191 
Well known for its service and facilities to handle group and con- 
vention business. 

Charles W. Stitzer, Dale J. A. Kishbaugh 


MC NAUGHTON LIBRARIES, INC. 
P. 0. Box 144, Altoona, Pa. 
Libraries for recreational reading. 
Nelson R. McNaughton 


Booth 56 
WlIndsor 2-1306 


THE MORGAN SIGN MACHINE CO. 


Booth 44 
1510 N. Ravenswood Ave., Chicago 40, Ill. LO 1-5926 
Line-O-Scribe sign printing machines and supplies. 

Okley N. Wheeler 

MUSIC THEATRE, INC. Booth 53 


119 W. 57th St., New York 19, N. Y. 
Broadway musical hits for industry. Complete production service. 
Choral, band, orchestra music. 

Peter Kelley, Sam Snetiker 


NATL. ASSN. AMUSEMENT PARKS, POOLS & BEACHES 
203 N. Wabash Ave., Chicago 1, III. 

Exhibit emphasizes the advantages of company outings and picnics 
at amusement parks. 

John S. Bowman 


Booth 26 


NATIONAL BOWLING COUNCIL Booth 43 
1420 New York Ave., N.W., Washington, D. C. NA 8-7280 
Providing materials. services and program for aiding bowling activi- 
ties of industrial firms. 

Milton Raymer, Edmund Hoey 


NATIONAL GOLF FOUNDATION Booth 20 
107 S. Dearborn St., Chicago 5, Il. HArrison 7-1145 
Planning, organizing and operating information for golf facilities 
and leagues. 

Rex MeMorris, Harry Eckhoff 


NIRA FISH-A-RAMA Booth 69 
203 N. Wabash Ave., Chicago 1, IIL. ANdover 3-6696 
2nd annual national fishing contest for champion fishermen of 
VIRA member companies. 

Mat Matlack 


NATIONAL RIFLE ASSOCIATION OF AMERICA Booth 28 
1600 Rhode Island Ave., N.W.. Washington, D.C. District 7-3412 
Rifle and pistol shooting programs for industry. Publishers of “The 
American Rifleman” magazine. 

Paul B. Cardinal, Jack Fauntleroy 


NEW YORK CONVENTION & VISITORS BUREAU Booth 48 
90 E. 42nd St.. New York 17, N. Y MUrray Hill 7-1300 
Promoting individual and group vacation travel to New York City. 
Charles Gillett, Eileen Roddick-Roberts 


NORTHWEST ORIENT AIRLINES, INC. 
1885 University Ave., St. Paul 1, Minn. 
Vorthwest can solve your travel problems to Florida. Hawaii. 
flaska and Orient. 

Jean Maurel 


Booth 65 


NORTHWEST AUTOMATIC PRODUCTS CORP., GRISWOLD 
VENDING DIVISION 

1204 Chestnut Ave., Minneapolis 5, Minn. 
GRISWOLD Pre-brew Coffee Vender—Banquet quality coffee. 
Robert Steiner, Jerry Haarmeyer, Jim Nevin, George Woodis 


Booth 29 
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PAUL S. OCKER & ASSOCIATES 
Cleveland Hts. 18. Ohio 

Complete line of Zebco rods and reels. 
Paul S. Ocker 


Booth 4 


OVERSEAS NATIONAL AIRWAYS Booth 60 
1523 L St., N.W., Washington 5, D. C. REpublic 7-5444 
Exclusively devoted to flying superior air charters for groups of all 
kinds. 

William A. Hardenstine, Worth L. Thornton 


PAN AMERICAN WORLD AIRWAYS Booth 76 
30 N. 17th St., Philadelphia 3, Pa. LOcust 8-1360 
See Pan Am or your Travel Agent for Employee Vacation Groups. 


Richard W. Ems 


PEPSI-COLA COMPANY Booths 71, 72, 73, 74 
3 W. 57th St., New York 19, N. Y. MU 8-4500 
Stop by for an Ice Cold Pepsi and view our Light-Look Vending 
Equipment. 

S. N. Brockway. Janet March, Joanne Amway, Jim Brown 


RAWLINGS SPORTING GOODS CO. Booth 21 
2300 Delmar Blvd.. St. Louis, Mo. CHestnut 1-2900 
Athletic equipment for Baseball. Softball. Basketball. Football. Golf. 
Tennis. 

George Bogar, Dell Webb, Judd Dunn 


JOHN B. ROGERS PRODUCING CO. Booth 64 
222 West Center, Fostoria, Ohio HEmlock 5-6616 
Employee Recreation—Musical Revues and Minstrels. 

Wayne Lemmon 


RUDD-MELIKIAN, INC. Booth 55 
300 Jacksonville Road. Hathoro, Pa. OSborne 5-4200 
Manufacturers of food and beverage automatic merchandising 
equipment, 

E. C. White, Donald E. Longhurst. Thomas J. Fitzgerald, William 
P. Hanley. John J. Tobin 


S. & S. LEATHER CO. Booth 83 
Colchester, Conn. Lehigh 7.2335 
{rts and Crafts supplies—ceramic tile. reedcraft, leathercraft. che. 
nillecraft. copper enameling. Wholesale. 

Abraham Slapak, Mr. and Mrs. Seserman 


SAUNDERS MFG. & NOVELTY CO. 
708 Frankfort Ave., Cleveland 13, Ohio 


Booth 9 


Toys and packages for Xmas parties. picnic supplies and imprinted? 


balloons. 
Dave Shanker, L. J. Saunders, Mrs. L. J. Saunders 


THE SEVEN-UP COMPANY 

1300 Delmar Blvd., St. Louis 3, Mo. 
We will display 7-Up vending and dispensing equipment and serv 
chilled 7-Up. 

Mel Smith 


Booths 22 & 25 


SHAKESPEARE COMPANY 
Kalamazoo, Michigan 


GArfield 1-096) 


Booth 84 ; 


Manufacturers of reels. rods. lines for bait casting. spinning, fy ¥ 


fishing. salt water and push-button fishing. 
Everett R. Hames, Jack Davis 


SICO MANUFACTURING CO., INC. 
5215 Edens Ave., So., Minneapolis 24, Minn. 
Tuck-Away Table Tennis table. 


Elton T. Jones. KE. M. Fauchald. Thomas MeCarthy 


Booths 6,7 
WEst 9-4663 


SMITH ENTERPRISES, INC. 

122 E. Main St., Rock Hill, S. C. 

“The Nation's Santa Claus for Industry, 
are more than a hand-out. 

Dick Burris. Sac Smith 


A. G. SPALDING & BROS. 
Chicopee. Mass. 
Sporting Goods. 

R. Earl Jones 
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TANDY LEATHER COMPANY Booth 62 
300 Throckmorton St., P.O. Box 791, Fort Worth, Texas 
Leathercraft supplies, over 200 projects to choose from. Write for 
free catalog. 

‘A, J. Brandt, Larry Schaefer, Neal Romano 


TRANSPORT AND TRAVEL CONTRACTORS, INC. Booth 49 
400 Madison Ave., New York 17, N. Y. PLaza 9-4940 
Complete travel service for recreation directors and employee 
roups. 

ie Ricksen, Robert Ricksen, Peter Lawrence 


TWYMAN FILMS, INC. Booth 10 
400 W. First St., Dayton 1, Ohio BAldwin 2-4014 
Recreational films for industry. 

Alan P. Twyman, Faith Twyman 


UNITED STATES OVERSEAS AIRLINES, INC. Booth 32 
405 Lexington Ave., New York 17, N. Y. YUkon 6-6686 
Specialists in group movements—domestic, Hawaiian, European and 
world-wide. 


Al Schacht 


WALDRON & COMPANY, INC. Booth 41 
P. O. Box 659, Philadelphia 5, Pa. STevenson 2-9700 
Wholesalers—Diamonds, watches, jewelry, silverware, gifts, luggage, 
leather goods, appliances, radios, trophies. 

James J. Waldron, Charles M. Waldron, Joseph M. Waldron 


é WILSON SPORTING GOODS CO. Booth 16 
> 2233 West St., River Grove, Ill. GLadstone 6-6100 


gift that Complete outfitters for all sports and recreational activities— 
Ss 


branches in 26 cities. 
Ed Reutinger, Jack Hess, Tom Kelleher 


WORLD EDUCATIONAL TRAVEL Booth 37 
> 120 Orange Ave., Suffern, N. Y. 
| Organizers and operators of quality but inexpensive group tours. 
James J. Lynch, Barbara Clifford 


NOTES: 
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19th ANNUAL NIRA 
CONFERENCE AND EXHIBIT, 
MAY 22-25, 1960 


Detroit, Michigan, the motor capital of 
the world and the fifth largest city in 
the United States, will provide a perfect 
setting for NIRA’s 19th conference and 
exhibit. 


Sponsored by the Industrial Recrea- 
tion Association of Detroit, early con- 
ference arrangements show great prom- 
ise and will feature a truly international 
flavor because of the city’s proximity to 
Canada. 


CO-CHAIRMEN 
Thomas P. Shanahan, Ford : 
William T. Prichard, GMC i. 


t’s DETROIT in ’60° 


at the SHERATON-CADILLAC HOTE, 
Detroit's finest, conveniently locate: 
in the heart of the downtown areo 


Bee. 
: 


HOTE! 
ly locates 


wn arec 


wives ond exhibitors in the Rose 
Garde at the Bellevue Stratford Hotel. 
This irs reception will be hosted 
by th NERA Travel Council. 

MOND MAY 25 

Brit and early Monday morning. 
Conve. Division of General Dynamics 
Corp. recognition. of the support 
and cooperation given Tom Croft dur- 
ing bi term as NIRA’ President. will 
stage (oe Keyman’s Breakfast for those 
who sicned new members, 

Fol wing a tour of the exhibit area. 
delegates will eather for the second 
gener session. chaired by Ralph 
Isacks NIRA) Past-president from 
The Se hure Corp.. Chicago, Ill. 

The official welcome will be extended 


by Philadelphia’s| Mayor Richardson 
Dilworl 
Philadelphia’s civie problems may set 


h. whose approach to solving 


a precedent for metropolitan areas 
throughout the 

Robert W. Crawford, Commissioner 
of Recreation. City of Philadelphia. 
will then “How to Achieve 
Professional Standing.” 

“The Future of Reereation.” will be 
forecast, by Dr. Harold) Con- 
sullant to the North Carolina Recrea- 
tion Commission and Professor of 
Sociology at the University. of North 


discuss. 


Carolina in Chapel Hill. 

The conference theme. “Recreation 
is Ageless.” will then be enlarged upon 
by James Crowley. Boxing Commis 
sioner of the State of Philadelphia and 
of Notre 


horsemen. 


one Dame's famous “four 

The Welcome Luncheon will feature 
James Q. du Pont. administrative as- 
sistant. FE. 1. du Pont de Nemours, who 
“Pattern for Success.” 
will 
visit exhibits and then attend one of 


will present his 

Following luncheon. delegates 
five concurrent panels: Common Sense 
Cost) Cutting. NIRA) and National 
Tournaments. Successful Clubs-Case 
Histories, Preparing the Employee for 
Retirement and Ideas for Plant-Wide 
Projects. 

Monday evening will be open, but 
the conference committee has reserved 
a block of 500 tickets for the Mil- 
waukee Braves-Philadelphia Phillies 
baseball game for those who may want 
to attend. At NIRA members 
will their 
gional caucuses to line up support for 


gather for respective re- 
their favorite board nominees. 
TUESDAY, MAY 26 

Phe third day will open with a gen- 
eral session featuring Arthur Eggert. 


continued on page 24 


‘CONFERENCE COMMITTEE 


Co-chairmen: \. 


pany. Wilmington, Del. 
Assembly Room: Warren 

Electric Company. Philadelphia. 
Entertainment: \. T. 


Marcus Hook. Pa. 


Exhibitors’ Representative: J. J. Waldron. Waldron. 


Inc.. Philadelphia. Pa. 
Publicity: C. Thomas Bauer, Sun Oil 
Co.. Marcus Hook. Pa. 


T. Goss. RCA, Camden. \. J.. and Sam 
Rubenstein, Philadelphia Electric Company. Philadelphia. 
Program: W. R. Kelk. 1. du Pont de Nemours & Com- 


MeCandless. 


Goss. RCA. Camden. \. J. 
Exhibit Hall: W. Ziegenfus. Sun Oil Company. 


phia. Pa. 


co-chairmen 
of conference committee 


V. ¢Ted) (left) 
Rubenstein (right). as co-chairmen of 
the 1959 NIRA Conference committee. 
have combined their fine leadership 


Goss and Sam 


abilities in planning and coordinating 
all arrangements for this vear’s meet- 
Philadelphia. 


and hard on conference preparations. 


joth have worked lone 


Goss is the Coordinator of Reerea- 
the Radio Corporation ef 
America in Camden. 
Rubenstein serves as Director of the 
Employees Activities Division of the 
Philadelphia Electric 
Philadelphia. Both have worked long 


tion for 


while 


Company in 


and hard on conference preparations. 


11 committees develop 
conference program 


Ladies’ Program: Mrs. Carolyn Doerr and Miss Jean 
Heher. Bell Telephone Co. of Pennsylvania. Philadel- 


Reception: 5. W. Miller. Reigel Community Foundation. 


Philadelphia 


Inc.. Milford. \. J. 
Regional Caucuses: A. H. 
Company. Lancaster, Pa. 
Registration and Souvenirs: Edward Koerwer. Leeds 


Spinner, Armstrong Cork 


and Northrup. North Wales, Pa. 


Tours and 


Housing: 


George Talmadge. Talmadge 


Tours. Inc., Philadelphia. Pa. 


Member-at-Large: Alvin 


Steinberg. Atlantic City. \. J. 
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Dr. Harold Meyer Robert Crawford 


continued from page 23 


Vice President. Public Relations, Min- 
nesota Mining & Mfe. Co. whose in- 
teresting subject is “Management Looks 
at Recreation.” 

presentation will be fol- 
lowed by panels on “Recreation for 
Oflice Employees” and “Program Co- 
operation from Supervision.” 

At 11 delegates will board 
buses for the Riverview Line Wharf 
Boat Dock where they will embark on 
one of the most interesting events ever 
conducted at a NIRA conference. 

At noon. a boat will leave the dock. 
cruising down the Delaware River to 
Wilmington. where delegates will tour 
the du Pont Country Club and see a 
tennis exhibition by Margaret Osborne 


ESSO ATRES Choral Group of the Jersey Standard Club, Ine.. 
New York City, will entertain delegates at the opening gen- 
eral session of the conference. William F. Ondrick directs. 


RECREATION MANAGEMENT, 


FIRST STOP on the boat cruise down the Delaware River on Tuesday will be the 


beautiful du Pont Country Club, Wilmington. operated for du Pont: employees, 
After touring the facilities, delegates will watch a tennis exhibition. 


du Pont and Marearet: Varner. \Irs. 
du Pont is a former Wimbledon dou- 
bles champion and 


champion. 


national singles 

From there. the party will travel to 
Mareus Hook. Pa. where they will 
tour the Sun Oil Company's new ree- 
In the 
evening. delegates will dine in the Sun 


reation area and Sun Center. 


Center where they will hear ad- 
dress by R. G. Dunlop, President: of 
Sun Oil, Following an entertainment 
period, delegates will witness trap 
and skeet shooting demonstration un- 
der lights. Buses will bring delegates 
hack to the hotel at 1) p.m. 
WEDNESDAY, MAY 27 

The last day will begin in general 
session, Group Travel by Industry. will 
he discussed by J. W. Rosenthal. Chief. 
Carrier Relations Division of the Civil 
Aeronautics Board. 

This discussion will be followed hy 
“Industrial Golf Courses. Operation 
and) Maintenance.” chaired by Rex 
MeMorris. Executive Vice President of 
the National Golf Foundation. 

A panel of industrial recreation ex- 
perts will conclude the morning's pro- 
gram answering questions from the 
floor in a special panel entitled. “My 
Problem Ts.” 

The Honorable 


popular Governor 


Robert Meyner. 
of New Jersey, will 


MAY, 1959 


headline the Past) Presidents’ lunch- 
is at this time that the new 
Helms Athletic Foundation award. will 
he presented to the lop NIRA company 
and its recreation director. 

Following lunch. delegates will as: 
semble for the annual NIRA’ business 


meeting and election of officers, [ny ad: 


con. It 


dition to the new president’ and four 
vice presidents. members will cleet 
eleht directors. one from each region. 
lo two vear terms. 

If the designated company 
unable to attend. a new 


repre: 
sentative is 
Bylaws change requires that his proxy 
must be named in writing submitted 
to the executive secretary 21 hours 
before the annual election, The proxy 
must be employed by the member com: 
pany for which he is voting. 

The stage will then be set for the 
the NIRA 
Banquet and Show. 
This vears floor show will be pre: 


erand finale. famous 


augural Floor 
sented by the Radio Corporation of 
America. 

Throughout the four days. delegates 
and exhibitors’ wives will take part in 
the major events of the conference as 
well as enjoying special activities of 
their own. The wives’ program. will 
feature and — sight-seeing 
tours and a special fashion and glamor 
demonstration. 


shopping 


SUN CENTER, fabulous new recreation center opened last 
summer by Sun Oil. in Marcus Hook, Pa., will be visited by 
Conference delegates during the Tuesday excursion. 
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Whi 2 attending the Conference, you will 


war 


to see the many interesting sights in 


Historic Philadelphia 


Re ceation directors, most of whom 
are busily arranging sight-seeing tours 
for their employee programs, will have 
achasce to do a little of it themselves 
while attending the NIRA Conference 
and |} \hibit this month. 

In fact. the Delaware Valley Con- 
lerence Committee has arranged a spe- 
cial tour of Philadelphia as a part of 
the Wives’ program. 

However, there are enough historic 
sites of national importance within the 
city lo keep a visitor on the go for 
several days. this wouldn't’ in- 
clude a trip to Valley Forge Park. 
about 18 miles from downtown. 

In the heart of old Philadelphia. 
than the United 
States. is the greatest concentration of 
physical reminders of the American 
and the establishment) of 
the United States as a free nation. 


more elsewhere in 


Revolution 


Familiar to everyone are the three 
venerable buildings on) Independence 
Square: Independence Hall, Congress 
Hall. the Supreme Court Building and 
Carpenters’ Hall. 

In addition to the three points of 
inlerest pictured. here are other popu- 


lar historic sights you may want to 
Visit: 
Independence Hall: originally the 


State House of Pennsylvania (1752). 
Here may be seen the Liberty Bell and 
the the 
Continental Congress adopted the Dec- 
laration of Independence in 1776. 

Christ Chureh: built in 1727. His- 
loric personages who attended include 
George and Martha Washington, John 
Adams, Benjamin Franklin, Robert 
Morris and Lafayette. 

U. S. Mint: Philadelphia’s is the 
oldest in the S.. a natural for the 
numismatologist. 

Connie Mack Stadium: home of 
the Phillies and formerly the Athletics. 


Declaration Chamber where 


Tickets to the Phillies, Milwaukee 
Braves game on the evening of May 
25 will be available at’ the Confer- 


ence, 

Carpenters’ Hall: built’ in 1770 
for the Carpenters’ Company, a guild 
of master carpenters. Here in 1771, the 
First Continental Congress met. 

Washington Square: designated 
as a Potters Field in L704 and later 
hundreds of soldiers of the Revolution- 
ary War were buried here. 

Gloria Dei: oldest church in Phila- 
delphia. built in L700. 

Memorial Hall: an old art museum 
converted into a 
center, 


recreation activily 
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the oldest street in 
America, reeails the stirring days of our 
national beginnings. 


BETSY ROSS HOME is a must on the 


sightseeing itinerary of any visitor to 
Philadelphia. It was here that Betsy Ross 
is credited with having made the first 
flag of the United States, having been 
commissioned by George Washington, 
Robert Morris and George Ross. 


FRANKLIN INSTITUTE and the Fels 
Planetarium are internationally recog- 


nized among the world’s greatest insti- 
tutions for their exhibits of scientific 
marvels, 


25 
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ALA.-Shelby Kinney  CALIF.-Newt West CONN.-Joe Sullivan DEL.-Walter Kelk FLA.-Summers Jarrett GA.-Bob Martin ILL.-George Ka. mus 
West Point Mfg. Co. Helms Bakeries General Electric E. I. duPont The Chemstrand Corp. _ Lockheed Aircraft Teletype Co: p. 


STATE CHAIRMEN 


IND.-Dale Shaffer IOWA-Lloyd McKinnon LA.-Hardy Wells MD.-Rollin Burns 


Delco-Remy Lennox Industries Ethyl Corp. National Security Lead Dele s ates 


Furthering the national growth and 
development. of employee recreation. 
the NIRA president and his board an- 
nually appoint outstanding industrial 
recreation leaders serve state 
as. chairmen. 
In addition assisting companies 
MASS.-Oscar Pope MICH.-Bill Prichard MINN.-W. Wallgren MO.-Bert Granville © 
General Electric General Motors Corp. Hamm Brewing McDonnell Aircraft within their respective states who are 


interested in starting employee recrea- 


lion programs, these state chairmen 
play an important role in the Associa- 
tion's membership drives and compete 
with each other to bring the highest 
percentage of members theit 
states to the NIRA national conference. 

In regional caucuses and annual 


elections of national officers. they are 


MONT.-John Good N.C.-Ralph Johnson J.-Bill Miller N. Y.-Joe Minella the spokesmen for their respective 
The Anaconda Co. Firestone Textiles Reigel Foundation Eastman Kodak states. 


Frequently, they are leading figures 
in planning regional workshops and 
their function has become increasingly 
important with the continued growth of 
the Association and the industrial ree- 
reation movement in general. 


OHIO-Jack Martin ORE.-Walter Ager PA.-A.H. Spinner S. C.-W. W. Wilbanks 
Dayton Power & Light | Hyster Company Armstrong Cork Reigel Textile Corp. 


& 


TEXAS-Jim Bernard VT.-Neal Ayer WASH.-Art Scott W. VA.-E. J. Kaiser WIS.-Roy Ebben D. C.-John Tutko CAN.-Jim Charrington 
Tempco Aircraft Fairbanks Morse Boeing Aircraft Internat’! Nickel Kohler Company U. S. Air Force Polymer Corp., Ltd. 
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: ANSEAIR 


oL ANSEAIR of California 
11973 San Vicente Blvd. 
Los Angeles 49, Calif. BR.2-1031 


[-] Send copy of the “Club Tours” plan. 
[_] Please have a representative call 


NAME. TITLE 


FIRM NAME 


ADDRESS. 


CITY 


‘Club Tours” plan offers small and medium size 


organizations group travel benefits... 


It is customary for industrial recreation org- 
anizations to offer their members group travel 
at reduced rates. 

Generally, travel plans are on a ‘‘charter” 
basis and are therefore suitable only to the larger 
organizations. 

The cost to each participant will be slightly 
more than a charter operation, but considerably 
less than an independent travel plan. 

Here are several of the advantages offered by 
the “Club Tours” plan. Check them and see how 
they will benefit your group objectives ! 

w You receive organizer benefits. 

@ You select your air carriers. 

@ You select your travel dates. 

@ You return when you wish. It is not necessary 
to remain with your group for the return portion 
of your journey. 


LOS ANGELES WASHINGTON, D.C. 


w You may remain to take extensions to the basic 
tour; visit friends or relatives. 


w You need not be “charter-worthy” as spelled 
out in both the I.A.T.A. and C.A.B. charter 


regulations. Your friends may travel with you. 
mw You need not sign a charter agreement. 


w You do not assume the risk of filling chartered 
equipment. 

m Your organizatior: is not called upon to release 
large numbers of employees at the same time. 


When properly used, a planned travel pro- 
gram can be just as great a morale booster to 
the employees of the small organization as it is 
to the employees of the largest ! Why not employ 
this form of industrial relations in your opera- 
tion? Send in the reply coupon today for full 
information and details ! 


CHICAGO ATLANTA 
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Paper Tents 

Station wagon camping is within 
the reach of more families thanks 
to inexpensive, waterproof and fire- 
retardent paper tents and sleeping 
bags, now being shown in Ford 
dealer showrooms. 

About one-third the normal price. 
a paper tent for two adults and two 
children costs $19 and sleeping bags 
run $10 each. No storage problem 
either, just throw “em away. 


_ Superior Design, 
Constfuction and 
PERFORMANCE 


/ far greater 
strength and 
SAFETY! 


PLAYGROUND 
AND SWIMMING | 
POOL EQUIPMENT | 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 


AMERICAN 


PLAYGROUND DEVICE Co. 
ANDERSON, INDIANA, U.S.A. 
WORLD'S LARGEST MANUFACTURERS OF FINE ” 


| OL AND DRESSING ROOM EQUIPMENT 


Hitters’ Comeback? 


New softball rule changes, effective in 1960, 
may help give the game back to the batters 


Two significant changes in fast-pitch 
softball rules should give heart to the 
hapless batsmen who for so long have 
been at the mercy of fireball pitchers. 

The changes, one a direct boost for 
the hitter, the other a sort of “monkey- 
on-the-pitcher’s back,” were adopted 
adopted recently by The International 
Joint Rules Committee on Softball. 

The diameter of the softball bat has 
been increased 14 inch to a maximum 
of 23¢ inches. That’s still a good bit 
shy of the legal limit of a baseball 
bat (284 inches), but the change has 
strong precedent. 

In the now defunct, but once classy 
National Fast-Pitch League, which 
operated from 1946-1953 in major 
Midwestern cities, players were allowed 
to take their pick between softball and 
baseball bats. 

In the first year of the big timber, 
batting increased some 15 per cent. By 
the end of the second year, averages 
showed an 18 percent improvement. 
At this rate, a .260 hitter under the 
present rules would be a sure thing to 
top .300. 

The other change deals with the awk- 
ward “creeper play” which evolved 
from the rule requiring a baserunner 
either to keep contact with the base 
or continue his forward progress to 
the next base until a legally pitched 
ball was released. 

If he failed to do either, the base- 
runner was out. Consequently, runners 
would inch or “creep” toward the next 


SHAWL COLLAR 


Beautiful spotlight 
colors: Red, Grey, 


Charcoal, Maroon. 
Top quality fab- 


rics. Fully $16 90 


lined. 


Also available with 
matching shawl 
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Handsomely styled, 
authentic and mod- 
ern tartans for the 
‘“‘New Elegant 
. Look.’’ Basic colors: 
Red, Grey, Blue, 
Yellow, Green, Char- 


Royal, Pewder Blue, coal. New, slim-line Write to 
Gold, Peacock lapels. Fully Dept. RM 
Blue, White, Green, lined. $1 7.90 


STRIPED BLAZER 


2, 3, or 4 button. 
Patch or flap 
pockets. Finest 
Dacron, Rayon 
or Orlon blends. 
Also available in 


plaids or $22.90 | 


solids. 


TARTAN PLAID 


base just to keep within the confines 
of the rules. 

The situation was ripe for disputes 
and placed an unnecessary burden on 
the umpire. 

Under the new rule, the baserunner 
may do as he pleases until the pitcher 
has possession of the ball and_ plants 
both feet on the rubber. Then, the 
baserunner must be in contact with 
his base. 

The idea of the change is to place 
the responsibility on the pitcher to keep 
the runner close to the base. Sup- 
posedly, this will divert the pitcher's 
attention and prevent him from con- 
centrating completely on the batter 
while ignoring the baserunners. 

Most of the other changes—there are 
a total of 31—were clarifications of 
existing rules. 

To the surprise of many, the “cour- 
tesy runner” has been stricken from 
the books. It will come as a surprise 
since it is doubtful if many players 
even knew such a thing existed. 

Formerly, a courtesy runner could 
take the place of a baserunner with 
the consent of the opposing manager. 
If such permission was given, both 
the regular and courtesy runner would 
be eligible for further participation 
in the game. 

With baseball’s Major League trying 
to devise methods to help the pitchers. 
it is fitting that softball, with its prob- 
lem of pitching domination, should 
make changes which tend to bring the 
game closer to baseball in some _re- 
spects. 

But don’t start adding points to your 
team’s batting average yet. The rules 
changes won’t become effective until 
1960. 

Reason for the delay: softball’s law- 
makers have guaranteed equipment! 
manufacturers that rules changes will 
not be put into effect until after a 
specified period of time has elapsed. 

In fairness to manufacturer and 
player, this lead-time enables the manu: 
facturer to deplete stocks which could 
otherwise become obsolete, or even il: 
legal, overnight, and allows them to 
build up adequate supplies of the new 
item, 
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On May 15 and 16, 1959, Amherst College and Williams College will observe 
the one hundredth anniversary of intercollegiate baseball at Amberst. Just a 
century ago the first game was played between informal teams representing 
these two institutions at a neutral site in Pittsfield, Massachusetts. 
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to your | A hundred years of college baseball is an accomplishment which is uniquely 
e rules American and one in which everyone can take real pride. There's no way of 
e until <ie Slugs | measuring all the good such a program has achieved because some of it is 
: ae oe locked in the hearts and memories of those who have participated, but much 
ee maa of W is apparent in the sportsmanship exhibited ies the daily life of most 
Americans, especially those who have had the privilege of participating in 
tee 2 ISVALN! T college athletics. To have been a part of this great collegiate baseball pro- 
nsed. B gram for the past 75 years is an honor of which we are justifiably proud! 


‘rand So congratulations — from a youngster to an oldster! 


HILLERICH & BRADSBY CO., LOUISVILLE, KY. 
nem {0 
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ALSO MANUFACTURERS OF GRAND SLAM GOLF CLUBS 
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THESE JUDGES 
WILL SELECT 
HELMS WINNER 


Well known personalities represent many 


phases of the sports-recreation world 


Eight nationally prominent sports leaders have volun- 
teered to serve as judges to determine this year’s winner of 
the new Helms Athletic Foundation award for industrial 
recreation. 

Forming a representative viewpoint of the purposes and 
functions of recreation, each of the judges is highly qualified 
for the task before him. 

Col. Theodore P. Bank, president of the Athletic Insti- 
tute and long a strong supporter of NIRA, directs a 
national, non-profit organization dedicated to the advance- 
ment of sports, physical education and recreation. 

Robert Cox, president of the United States Junior Cham- 
ber of Commerce, heads up the Jaycees vast golf and tennis 
youth programs. 

Floyd R. Eastwood, associate dean of students, Los An- 
geles State College, was a founder and the first president 
of NIRA. He also served the Association as research 
director for many years and was formerly a professor of 
physical education at Purdue University. 

Famous number “98” for the Michigan football power- 
houses of 39 and *40, Tom Harmon, is the sports director 
of station KNX, CBS radio in Los Angeles. 

Representing the nation’s press, Sidney L. James is the 
managing editor of SPORTS ILLUSTRATED, America’s 
national sports weekly, 

A founder and current president of the National Sport- 
ing Goods Association, Sam C. Monetta has been a sporting 
goods dealer for 40 years. He was recently honored at a 


SIDNEY L. JAMES 
Managing Editor 
Sports Illustrated 


SAM C. MONETTA 
President 
National Sporting Goods Assn. 
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THEODORE P. BANK 
President 
Athletic Institute 


ROBERT COX 
President 
U. S. Junior Chamber of Commerce 


FLOYD R. EASTWOOD TOM HARMON 
Associate Dean of Students Sports Director 
Los Angeles State College KNX, CBS Radio 


Toledo, Ohio Banquet of Champions for his outstanding 
contributions to amateur sports. 

Rev. Bob Richards, director of the Wheaties Sports 
Federation, holds the Olympic record in the pole vault. His 
duties with the Federation entail promoting increased par- 
ticipation in sports and recreation activities. 

Harry A. Stuhldreher, assistant to vice president of per- 
sonnel, U. S. Steel Corp., was one of Notre Dame’s four 
horsemen and former football coach at Wisconsin. 

Of the 16 nominees submitted by NIRA Directors, these 
judges will select the one company with NIRA membership 
considered to be the most outstanding in the furtherance 
of industrial recreation. The winner will receive the new 
Helms rotating trophy, with a replica awarded to its 
recreation director. 

Presentation ceremonies will take place May 27 in Phila- 
delphia during the NIRA conference. 


REV. BOB RICHARDS 
Director 
Wheaties Sports Federation 


HARRY A. STUHLDREHER 
Assistant to Vice President 
U. S. Steel Corporation 
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to its thusiasm in your program by adding the tradi- 
» Phils tional American sport of shooting. It doesn’t take 
much to get started and the natural demand will 
make shooting grow into a major part of your 
activities. Hunters want a place to get in off-season 
practice, beginners are fascinated by the chal- 

lenge shooting presents and experienced shooters ) 


naturally fall into the role of instructor. 0 R 5 


Write to our Shooting Promotion Department pA 


for free, helpful information on establishing rifle, Mslorn 4 


pistol and shotgun shooting clubs within your Q ot 
organization. coR 
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_ WHY NOT ADD LEA THERGRAFT TO YOUR 


. Start with complete 
HANDY-CARVE 


BILLFOLD 
KIT 


Why not add a leathercraft activity to your recreation program? 
No expensive equipment to buy $2.95 Handy-Carve Billfold Kit 
is all you need Build workshop later from the sale of finished 
leather items. 

Employees will thank you for starting them on a lifetime of fun and 
profit. A hobby that adds insurance to retirement years. 

Kit features exclusive Handy-Carve wonder tool One tool performs 
all basic leather working steps; insures easy fast pro- 
fessional results. Kit complete; quality pre-cut leather 
billfold, goatskin insides with 3 pockets, lacing holes 
punched, leather lacing, lacing needle, Handy-Carve 
= Tool, leather finish, instructions and pattern. 


wy FREE 100 PAGE CATALOG 


TANDY LEATHER CO. 
P. O. BOX 791-LO FORT WORTH, TEXAS 


iyour entertainment in 


ROCKEFELLER 
CENTER 


A wonderful place to top off your stay in 
New York is the dynamic city-within-a-city, 
Rockefeller Center. No visit is complete 
without a personally guided tour to all 
4 points of interest—the giant murals, subter- 
\ ranean shopping centers, Lounge of the 


magnificent Radio City Music Hall, the 
roof gardens, and the breathtaking 50- mile 


- view from the 70th floor Observation Roof. 


This one-hour tour leaves every few min- 
utes from 9 A.M. to 9 P.M. daily. A 
trained guide is along to see that you see 
all there is to see of Rockefeller Center. 
It’s an experience that'll be talked about 
and long remembered, 


DISCOUNTS AVAILABLE TO YOUR EMPLOYEES 


FOR FURTHER INFORMATION and Free 
Brochure write Manager, Rockefeller Cen- 
ter Guided Tours, 50 
Rockefeller Plaza, 
New York 20, N. Y. 
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$30 Billion for Recreation 


A recent report from the Stanford 
Research Institute estimates that Mr. 
and Mrs. United States—and family— 
spend over $18 billion a year on ree. 
reation, hobbies, cultural activities, and 
education for fun or self-development, 
Another $12 billion or more is spent 
on various forms of recreational travel, 
bringing total yearly recreation ex. 
penditures to $30 billion. 


Adjustable All-in-One Golf Club 


Does everything a full set will do, 
(See photo.) Just dial your shot on the 
“Adjustable” and its scientifically de. 
signed head adjusts to the correct posi- 


JUST DIAL YOUR SHOT 
PUTTER-DRIVER 
3-5-7-9 IRONS 


tion for every shot from driving to 
putting. Three lengths: 36” short, 37’ 
medium, 38” long. Write for literature 
to: International Golf Products, Oak- 


brook Road 75, Hinsdale, Ill. 


Bowling Is Cool Fun 


For the second successive year 
American Machine and Foundry Com- 
pany will sponsor a major summertime 
bowling promotion, according to an 
announcement by Frank P. Downey, 
AMF vice-president and head of the 
company’s Bowling Products Group. 

Advertising, stressing “bowling is 
cool fun,” will be placed in national 
magazines, on network television, 00 
local radio, and in daily newspapers. 

“We have been extremely happy 
with the results achieved with las 
year’s summertime program,” Downey 
said. “We’re certain it helped to intro 
duce thousands of newcomers to the 
sport.” 

“There is a definite trend toward 
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increased leisure activity during the 
summe! months, Downey pointed oul, 


“and this, coupled with the fact that 


bowling lanes offer maximum avail- 
ability during the summer, makes this 
period ideal for promoting the sport.” 

Bowling proprietors throughout the 
country will soon receive promotion 
kits containing materials designed to 
support the program. 

To promote summertime bowling, 
Don L. Neer, NIRA executive secre- 
tary, has suggested that industrial rec- 
reation directors contact local proprie- 
tors to work out effective summertime 
programs for their employees. 


Do-It-Yourself Worms 


If do-it-yourself enthusiasts and fish- 
ermen have anything in common, the 
fishing bait version of the hula-hoop 
craze is here. 

Fishermen can now make their own 
plastic worms in their kitchen ovens 
at a fraction of the cost of manu- 
factured worms. 

A development of the Plastic Mold 
Company of Blue Springs, Mo., the 
worms are made by baking liquid plas- 
tic in an aluminum mold for 15 min- 
utes. Each bottle of liquid plastic makes 


125 (or more) six-inch worms, for a 
cost of only 2.5 cents each. Liquid 
plastic and the molds are furnished 
by the company. 

The plastic worms are odorless and 
far more acceptable to women who 
don’t like to bait live worms. 


Cook Outs in Industrial Parks 
The Parkmaster, with 15”x22” cook- 


ing surface, wide utensil shelves, posi- 
tive draft control and swivel-mounted 
body, is designed for recreation area 
cookery. Installation costs are low and 
ash removal quick and easy. For com- 
plete specifications, write Hancock Lron 


Works, 50 W. Pike St., Pontiac, Mich. 


New H & B Yearbooks 


The 1959 Famous Slugger Yearbook 
is ready for distribution. In addition 
to an exclusive article by Stan Musial 

1 “Rules for Hitting,” there are 60 
pages of baseball interest including 
pictures of the past season’s outstand- 
ing sluggers, records and_ highlights 
of the thrilling 1958 World Series, ete. 

Hillerich & Bradsby has also re- 
leased the 1959 edition of “Official 
Softball Rules” which includes rules 


for both fast-pitch and slow-pitch soft- 
ball, pictures of winning teams and 
records of the 1958 season. 


The two books may be obtained free 
at your sporting goods dealers through- 
out the country or direct from the 
Hillerich & Bradsby Co., Louisville, 


Ky., at 10c each to cover mailing. 


Big Five in Sports Equipment 

As revealed by a SPORTING 
GOODS DEALER survey, the follow- 
ing lines comprised the “big five” in 
sports equipment sales in 1958: (1) 
fishing tackle, (2) hunting equipment, 
(3) arms and ammunition, (4) athletic 
equipment, (5) archery. Archery hit 
the “top five” for the first time. 
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VISITING 


EXHIBITS 


Reprinted from the 
RETAIL LUMBERMAN 
as condensed in the 


ADVERTISER’S DIGEST 


The exhibit hall provides an interesting and color‘ul 


opportunity to find solutions to problems and discover 


new ideas to develop. Here’s how to make the most of it 


The convention exhibit hall is usu- 
ally the finest concentration of informa- 
tion, product samples, ideas and better 
business aids that a business man can 
see assembled in one place. 

Yet, only a small percentage of con- 
ventioners take anywhere near the full 
advantage of this opportunity which is 
usually so colorfully and interestingly 
set before them. 

The reasons for attending the con- 
vention are numerous. Business, usu- 
ally, is the chief reason for coming, for 
the entire program naturally is built 
around better products, methods and 
ideas. There are other reasons, how- 
ever, including the relaxation of the 
trip, the renewal of old friendships; 
and respite from the pressures of busi- 
ness. 

From the business end of conven- 
tioneering, there are the chances to 
learn answers to business problems in 
addresses at the meeting sessions; to 
make contact with manufacturers, 
wholesalers and distributors; and to 
pick up offered programming aids and 
ideas. 

Obviously you do not want to spend 
every minute between the scheduled 
business and entertainment sessions on 
the exhibit hall floor. The question is 
how to get the most out of the exhibits. 

Prior to leaving for the convention, 
make a list of the problems bothering 
you during the past year. It may be 
wise to make notes on the particular 
companies or individuals you may wish 
to contact for assistance. 

Too often, the conventioneer makes 
one quick spin around the booths, pick- 
ing up samples of almost everything 
which comes within his reach. Seldom 
does he have questions, and often he 
waits until a period when representa- 
tives are not on hand to slip up and 
pick up items in which he may be in- 
terested. This is a process for short- 
changing himself. 

Generally, field men agree a “two- 
trip” tour does the job best for a 
conventioneer : 

Trip One: a general swing around 


ASK QUESTIONS, sample the product, 
take notes, as these men are doing, and 
your visits to the exhibit hall will be 
highly profitable. 


the exhibit hall gathering materials on 
a “once-over-lightly” basis, noting in. 
dividuals and firms with whom you 
may wish to discuss matters later, or 
whose displays or products arouse your 
interest. 

Trip Two is more specific: now you 
get down to details, going back to 
selected booths, asking questions, dis 
cussing problems, enlarging your |i 
brary of literature on special interest 
items. 

The exhibitor’s representative is 
there to provide service. He is there to 
make sales, of course, and often does. 
But just as important, he is there to 
answer questions and help with prob. 
lems which may have developed in re. 
gard to his product or service. He can 
suggest ways and means for merchan- 
dising and perhaps new uses. 

At a convention you have your man 
trapped! Pin him down on service and 
delivery, on promises not kept, on 
product malfunction. Suggest more (or 
less) frequent calls. Invite a sales pitch. 
Make him show you why his product is 
better. 

Be charitable to the exhibitors. They 
have gone to considerable effort and 
expense to come to the convention, set 
up and assign men to help you. Let 
them make their pitch . . . you might 
be interested. It pays to attend a con 
vention with an open mind. 

What about exhibitor literature? 
Load up! On your quick tour around 
the booths, gather up any and all me: 
terial offered if it has the least bit of 
application to your problems. On the 
specific tour you will have a chance to 
concentrate on those firms which pro- 
vided the materials most interesting 
and potentially useful to you. 

By all means, judge each piece of 
material prior to discarding it, Some 
you haven't seen before, some you 
have. Reconsider the familiar, and give 
every consideration to new material. 

So now you are back home. The 
convention can do you plenty of good, 
but not if everything garnered there— 
materially and mentally—is forgotten 
Take each idea, product date, merchan f 
dising suggestion, sales aid and tale o 
“success stories”. Examine each indi 
vidually, and determine if it might nol 
be put to work for you. 
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Ass prizes and awards at company outings... 


, Kodak Cameras are the gifts that complete the picture! 


| peers the thrill your employees will feel on 
receiving such prizes! And now, great new 
automatic features, as shown below, make Kodak 
cameras more desirable than ever! These Kodak 
cameras build good will as no other gifts can— 
provide “permanent” enjoyment on through the 
years to both employees and their families! 


You'll find just the right items for your com- 
pany’s employee programs—as prizes for contests, 
as retirement or anniversary gifts, as suggestion in- 
centives—in Kodak’s full line of “‘most-wanted” 
values from $4.25 to $850. Mail coupon for further 


details. Prices are list and subject to change without notice 


NEW Brownie Starmatic Camera 
has built-in electric eye, gives you sharp, 
clear pictures—automatically! Just aim 
and shoot—it does the rest! Takes black- 
and-whites, color snapshots, and color 
slides. $34.50. 


NEW Kodak Automatic 35 Camera 
with electric eye selects the correct lens 
opening automatically! You get the right 
exposure every time! Plus . . . simplest 
loading ever . . . easy zone focusing. . . 
fast f/2.8 Ektanar Lens. $84.50. 


NEW Kodak Cavalcade 520 Projec- 
tor changes color slides by itself! 
Just turn it on, then sit back and enjoy 
the show. Has 500-watt illumination, 
f/3.5 lens. Gives amazingly sharp, bright 
screen images. $124.50. 


NEW 8mm Brownie Automatic 
Movie Camera, f/2.3, automatically 
sets itself for any light. You shoot in sun- 
light or shadow without resetting. Lowest 
priced automatic movie camera ever. 


Only $74.50. 


NEW 8&mm Kodak Cine Automatic 
Turret Camera, f/1.9, automatically 
adjusts to any light, yet you can lock the 
lens at any opening for special lighting ef- 
fects. Takes regular,wide-angle,telephoto 
scenes. Built-in Type A filter. $124.50. 


NEW Automatic Kodak Cine Show- 
time Projector, Model A20, threads 
itself! Simply slip 8mm film into slot 
—and it feeds through projector and 
onto take-up reel automatically! Fast f/1.6 
lens. $137.50. 


If it’s made by Kodak, it’s most wanted by your employees! 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


MAIL COUPON TODAY 


EASTMAN KODAK COMPANY, Premium Sales Office, Rochester 4, N. Y. 


A Rodalk 


Gentlemen: Please send me more details on promotion opportunities with Kodak premiums. 245-5 
Name Position 

Company Street. 

City State 
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RESEARCH REPORTS 


Newcomer to “Top Ten” 


Based on new NIRA survey, employee travel will crash 


top ten most popular recreation activities this year 


Five years ago, employee group 
travel barely existed. 

By the end of this year, this rapidly 
growing activity will rank among the 
ten most popular industrial recreation 
programs. 

Travel’s swift flight to the top is 
predicted by a NIRA study of 1958 
company travel programs and includes 
149 responses to a sampling of large 
and small firms throughout the U. S. 
and Canada. 

Survey results (see tables below) 
show that 37.59% of the companies re- 
sponding offered some form of travel 
activity last year. 

To find travel’s relative standing 
among recreation activities, these re- 
sults were compared with the findings 
of a comprehensive survey completed 
in 1957. At that time, the following 
ten activities were most frequently in- 
cluded in company programs. 

When considering these figures, it 
should be remembered that they repre- 
sent activities in NIRA member com- 
panies, not every firm in the country. 

Assuming that these ten showed no 
appreciable increase or decrease last 
year, travel ranked as industry’s 11th 


most popular activity in 1958, 


94.1% 
90.8 
72.5 
69.6 
Christmas Party .................. 51.3 
Table Tennis ...................... 41.2 
40.8 
40.4 
37.8 


That travel will jump into the elite 
top ten this year is almost a certainty. 

Both horseshoes (no. 8) and bridge 
(no. 10) have shown slow, but steady, 
declines in popularity for the past ten 
years. For example, horseshoes’ pres- 
ent 40.89% is a 10% drop from 1947. 

Travel, however, should still be rid- 
ing a boom. Of the 93 companies 
which indicated no travel activity in 
1958, 34 (or 36.6%) of these stated 
that they were either interested in 
starting a program or already had 
travel activity under study. 

Should the plans of only one-fourth 
of these materialize, travel’s popularity 
in 1959 should show an increase to 
42.9 per cent and would jump to sixth 
place on the list. 


Travel’s closest competition in its rise 
to the top will probably come from 
rifle and pistol shooting which held a 
34.1% popularity rating in 1957. 

As could be expected, foreign travel 
boasts by far the greatest attraction 
for industry’s tourists. Of the 56 com. 
panies which sponsored tours, 44 went 
overseas. Of the 12 domestic tours, 
New England and New York were the 
favored destinations. 

Almost four out of five foreign tours 
headed for Europe, with Hawaii a 
distant second in the popularity race, 

Generally, the foreign trips were 
scheduled during vacation or plant 
shut-down periods with the groups 
spending about three weeks on the 
road at an average cost of $609 per 
traveler. 

However, the variations from the 
norm were considerable, ranging from 
five days in Mexico to 31 days in 
seven European countries. 

Similarly prices ranged from a low 
of $225 for a week in Bermuda to 
$825 for that month long European 
excursion. All figures cover total costs, 
including tour, meals and _transporta- 
tion. 

The low cost of these tours, of 
course, is the fundamental reason be- 
hind the upsurge in group travel. 
Group travel, in turn, has been chan- 
neled to industry because the company. 
or the employee recreation association, 
provides the organization and leader- 
ship necessary in planning and con- 
ducting such a group effort. 

As a result, thousands of people, who 
never before had an opportunity to 
travel, can take advantage of the new: 
est group programs and_ economy 
tours. 


How Many Went? 


Responses Per Cent Responses Per Cent 
Conducted employee tours 56 bY fe Foreign countries 44 78.6 
No travel activity 93 62.5 Domestic points of interest 12 22.4 
149 100.0 56 100.0 

'1592* 

For How Long and How Much? ee Responses Per Cent 
el Average Interested in starting 16 17.2 
18.6 Activity under study 18 19.4 
Cost per individual $609.00 

Number of people in group 112 i ” 


1958 NIRA SURVEY OF INDUSTRIAL TRAVEL PROGRAMS 


Where Did They Go? 


*Includes 93 companies sponsoring no activity during 1958. 
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BASKETBALL’S DIXIE 
TOURNAMENT CLASSIC 


In Greenville, S. C., everyone knows the textile tourney is 


the greatest basketball show under one roof in the land 


With some 700 players representing 
56 teams, the Southern Textile Basket- 
ball Tournament is undoubtedly all 
that they say it is. 

If it’s not basketball’s biggest tour- 
nament, surely it’s the biggest played 
under one roof. 

If you doubt it, here are the figures 
you have to beat: during this year’s 
four-day event, 69 games were played 
on two courts at the new Municipal 
Auditorium in Greenville, S. C. 

With 24 games slated for the first 
day, play started at 9 a.m. and con- 
tinued without a break until 9 p.m. 
This pace, of course, eased up as teams 


dropped from contention, and final 


and semi-final games were played on 
the auditorium’s main court. 

That’s a lot of basketball, but this 
year’s tournament was by no means a 
record. Every spring since 1921, Green- 
ville has been invaded by hundreds of 
basketball players who make their liv- 
ing working at textile plants through- 
out the Southeast. 

Sponsored by the Southern Textile 
Athletic Association, the tournament 
was originated to provide recreational 
activity for textile employees. 

And this it does, Competition is held 
in four classes: Open, Class B and C 
Boys and a girls’ division. 

In all but the open division, all 
players must derive their livelihood 
from the plant they represent or re- 
ceive over half their support from 
parents who are on the payroll of the 
plant they represent. 

The one exception to this rule, the 
open division, wasn’t intentional. 
Rather, it was forced upon STAA 
officials this year when only two teams 
qualified under the eligibility rules 
for the former class A men’s division. 

As a result, class A was opened up 
to independent teams, and an old prob- 
lem for industrial sports programs con- 
fronted the STAA. 

Should they operate the tournament 
strictly within the definition of rec- 
teation or open it up to attract top 


amateur teams and possibly a bigger 
gate? 

The STAA voted to do both. Next 
years tournament will again include 
the newly-created open division with 
any team eligible, subject to approval 
by the executive committee. The class 
A division, strictly for bona fide em- 
ployees, will be reinstated. 

Should increased attendance result, 
the tournament could benefit. The 
STAA, which is entirely self-support- 
ing, stages the event each year without 
outside support. 

However, the textile tournament is 
no slouch as a spectator attraction. 
This year, 5,000 fans watched the 
championship game between the Pied- 
mont plant and the Monaghan plant, 
both divisions of J. P. Stevens & Co., 
Inc. 

Piedmont successfully defended its 
title, 91-84, to become the first team 
to win two years running since the 
Pelzer Plant of Kendall Cotton Mills 
turned the trick in 1954-55. 

Although the majority of teams come 
from South Carolina, Alabama, Florida 
and North Carolina were also repre- 
sented. Most widely known companies 
included Chemstrand, Owens-Corning 
Fibreglas, Joanna Western Mills and 
Riegel Textile Corp. 


STBT FINALS 
OPEN MEN’S DIVISION 
Championship 
Piedmont (Stevens) 91, Monaghan (Stevens) 84 
Consolation 
Carolina Plating & Stamping 79, Greer-Victor 
(Stevens) 75 
CLASS B BOYS’ DIVISION 
Championship 
Piedmont (Stevens) 88, Greer (Stevens) 71 
Consolation 
Style Crafters 78, Southern Bleachery 68 
CLASS C BOYS’ DIVISION 
Championship 
Monaghan (Stevens) 56, Woodside Mill 54 
Consolation 
Quinn Machine, 52, Greer (Stevens) 41 
GIRLS’ DIVISION 
Championship 
Utica Mohawk 51, Slater (Stevens) 39 
Consolation 
Abney Mills 55, Reigel Textile Corp. 47 


TRAVEL INCORPORATED 
135 EAST 42nd STREET, NEW YORK 17,N. Y. 


SeAir Travel Incorporated, experts in group 
travel plans for many years, presents: 


TOUR FOR 


PERSONNEL 


A Tour specially designed to 

| familiarize you with our new ideas 
§ of combining education and pleas- 
ure abroad into a well-codrdinated and 
exciting vacation for your employees. 


On the tour visiting six coun- 

? tries, you will have the opportu- 

I nity to meet and exchange ideas 

with leading European industrial col- 
leagues. 


Air Transportation by: 


THE WORLD OVER 


KLM 7 


ROYAL DUTCH 
AIRLINES 


SEAIR TRAVEL INC. 
135 East 42nd Street 
New York 17, N. Y. 


0 Send folder “Tour for Personnel 
and Recreation Directors.” 


0 Send information on Employee 
Group Vacations. 


Name 


Firm Name 


Address 
City 


wo 
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Show ‘em a golf film 


Try a film to highlight your golf league planning sessions 
or to start your season with a bang. Here are a few 
suggestions culled from the golf film list of the National 
Golf Foundation, 407 S. Dearborn, Chicago, Ill. 


Keep ‘Em in the Fairways, 16mm, b&w, 38 min., free loan 

A golf teaching film classic co-sponsored by the PGA and LIFE 
Magazine. Highly interesting use of split-screen technique showing 
the swing of a pro in slow motion on one half and the swing of 
an ordinary golfer on the other. Motion is stopped to point out 
difference in good and bad positions. Features Sam Snead, Cary 
Middlecoff, Byron Nelson, Lovise Suggs and other stars. Available 
at all LIFE offices or the Professional Golfers Association, Broadway 
and Main, Dunedin, Fla. 


Golf Magic, 16mm, b&w, 9 min., rent $1.50 

Demonstration of trick golf by Jack Redmond. Will amuse and amaze 
all, showing a smart player doesn’t even need clubs. Gallagher Film 
Service, 113 S. Washington St., Green Bay, Wis. 


The Rules of Golf, 16mm color, 17 min., rent $15. 
Explains, in a series of entertaining sequences, the rules of etiquette 
on a golf course. The “reason why” of each rule is explained by 
Lindsay Nelson. Introduction by Robert T. Jones, Jr. National Educa- 
tional Films, Inc., 165 W. 46th St., New York 36, N. Y. 


Keystone of Golf, 16mm, b&w, 32 min., free loan 

Lawson Little, Horton Smith, Jimmy Thomson and Harry Cooper 
demonstrate proper form in slow motion. Directed by Bobby Jones. 
A. G. Spalding Bros., Chicopee, Mass. 


The Basics of Better Golf, 16mm, b&w, 30 min., free loan 

Jug McSpaden, famous golf champion and instructor helps the aver- 
age golfer improve his game in this entertaining Film. Palm Beach 
Co., 200 5th Ave., New York 10, N. Y. 


TIRED BLOOD? 


If you need ‘‘new life’’ in your present program, 


VISIT BOOTH 24 


at our annual Conference and see the new 


“JEWEL CREATIONS” 


Do-it-yourself costume jewelry exhibit 


Being Professionai 


A professional in industrial recreation is not an identif. 
cation of academic background. It is a quality of wort 
manship which makes one more than a technician, 4 
professional knows why he is offering a particular progran 
as well as the how and the what. 

The following creed are the specifics that identify th 
professional director. 
| am a professional: 


When I have determined goals to be sought in the lives { 
of individual members. 

When I believe that the individual is more importan 
than the activity. ( 
When I use the activity as a means of achieving goak 
in the life of the person. 


When I am willing to recruit and train leaders ani 
thereby magnify myself. 


When I’m emotionally mature enough to stay in th 
background and let the lay leader assume the fore 
ground and permit some of his needs to be met. 
When I have developed insight in understanding. ind: 
viduals. 
When | have mastered the technique of instruction ani 
leadership. 

When I have the ability to administer a program with 
efficiency and effectiveness. 


When I recognize that offering a volunteer the oppor 
tunity of rendering service is giving him a chance fal 

some of the finest growth experiences. | 
When I see in the program of my company one of the 
essentials that make life full and abundant—an essential 
in the life of the individual along with food, clothe 
and shelter. 


When I see in my efforts the realization of values im 
herent in the objectives of industrial recreation. 


*One of the nation’s leading authorities on industrial recy 
reation, H. D. Edgren is Professor of Recreation Leadell 
ship at Purdue University, Lafayette, Ind., and Researd 
Director for the National Industrial Recreation Association 


WHIZ BANG 
POPCORN 
MACHINE 

$265.00 
Other 
models from 
$199.00. 
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Write today for complete catalog, and information on Popcorn, Ice Balls, Cold Drinks, 
Cotton Candy and Hot Dogs — All of which can help your program be more com- 
plete, and MORE PROFITABLE! 
) » GOLD MEDAL PRODUCTS CO. * 318-324 E. Third St., Cincinnati 2, O. 


WORLD'S LARGEST MANUFACTURER OF REFRESHMENT EQUIPMENT AND SUPPLIES — 


pages Program cle 


Yes, Recreation, and relaxation are not complete unless there are Refreshment facilities. 
You should provide these as a part of your program. POPCORN is the place to start. 


In return they will earn 80% Profit to put back in the Program. You can earn 
an extra $2-3,000.00 per year with Popcorn and other long-profit Refresh- 
ment items. 


BY H. D. EDGREN* be 
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-MAKE THEIR “TWO WEEKS WITH PAY” 
Par OFF —. WEEKS A YEAR! 
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the lives 


importan| 
Cut down on lost daydreaming time, employee fatigue, disinterest in work with 
a down-to-earth, exciting vacation plan easily within the reach of every 
ders afwemployee! Ambition revives ...work quickens...when your employees can look 

forward to two wonderful weeks in Europe, Mexico, Hawaii, the Caribbean... 
or any one of dozens of fascinating swings throughout the United States. 
hether it’s Around-the-West or Around-the-World... Happiness Tours/ 
Journeys International takes them there in style—with economy—on a company- 
planned vacation trip. Let us show you how employee vacation group travel pays 
for itself ...in greater production for YOU. There’s no obligation, of course. 
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HAPPINESS -NIRA FOST- CONVENT 
NEW YORK HOLIDAY 


Spend 4 days, 3 nights in fabulous New York City following 

NIRA conference. Luxurious accommodations at the world- 

famous Waldorf Astoria Hotel, gala Get-Acquainted Cocktail 
Party, Broadway hit show, Latin 

strial recy 


Quarter nightclub party, sightsee- 
1 Leadert ing. Philadelphia to New York via $ 95 


streamlined motor coach. 
sociation. 


clothings 


values ir 
yn. 


PPLIES CITY. ZONE STATE 


i HAPPINESS TOURS /JOURNEYS INTERNATIONAL ! 

AS 6 East Monroe Street, Chicago 3, Illinois STate 2-4900 ; 
scilities. L) I’d like to hear more about employee group vacation travel to t 
© start. Europe Mexico Hawaii Caribbean Domestic : 
™ C) Send information on your Post-Convention New York Holiday. 1 
jh. CL) Please have your representative call on me. i 
Drinks, NAME __TITLE | 
2,0. ADDRESS PHONE 
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CAMPING 
slide films 


Teach Camping 
Easily - Quickly - Accurately 
At Extremely Low Cost 


Directed by Betty Staley, Instruc- 
tor at Community High School in 
Peoria, Illinois, this film brings 
the fun and enjoyment of out- 
door living into your classroom. 
Students will learn how to build 
various kinds of campfires, how 
to fry, bake and broil meals over 
red-hot coals. 


Students also learn the basic 
fundamentals of camp safety. 
Here's a great film that teaches 
and entertains at the same time. 
Excellent for all outdoor educa- 
tion classes, scout troops, camp 
classes, etc. 


COMPLETE SET OF TWO 
SLIDEFILM UNITS. 
In full color and sound. . .$21.75 


Order from: 
The Athletic Institute, 
209 S. State St., Chicago 4, Ill. 


THE 


ATHLETIC 
INSTITUTE 


| A NON-PROFIT ORGANIZATION DE- 


PHYSICAL EDUCATION 
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Where Was ARS? 


Why Was ARS Omitted? 
Yesterday, on my weekly trip to the North 
Carolina Recreation Commission office, 


everything was astir regarding the page in 
the March issue of RECREATION MAN- 
AGEMENT dealing with the article “Who’s 
What in Recreation.” We were tremendously 
hurt, and I certainly was personally deeply 
hurt that the American Recreation Society 
was not included. There was a very nice 
advertising column that could have taken 
care of ARS, but the deepest concern to me 
is to wonder why ARS was omitted. It is 
the only fellowship organization in the 
United States giving its full attention on 
a broad basis to the recreation movement. 
The NIRA deals with a specialty—employee 
recreation. The NRA is a service organi- 
zation in a professional fellowship group, 
and I think the AAHPER is only a part, 
and a very small part, of this organization 
as far as recreation is concerned. Truly, one 
of the greatest needs in our profession today 
is to bring together the organizations which 
are primarily giving their life’s interest to 
recreation. That is our big task professionally, 

Harold D. Meyer, Chairman 

Recreation Curriculum 

University of North Carolina 

Chapel Hill, N. C. 


ARS Should Be Included 


I enjoyed your March issue of RECREA- 
TION MANAGEMENT very much, however, 
I would like to bring to your attention what 
I consider an omission on page 25 of the 
March issue. The American Recreation So- 
ciety should be included along with the other 
associations mentioned to complete the pic- 
ture of recreation in the United States. 

W. N. Leuthauser 

Director of Recreation 

City of Boulder, Colo. 


You Left ARS Out 


The magazine gets better every issue. We 
know something of the work agonies which 
go into such a professional quality “spasm” 
so, possibly, are especially appreciative of 
what you and your staff have done for 
NIRA. An official organ is very important 
to a professional membership body, so we 
hope that the membership of NIRA is ap- 
preciative of this fine resource and that full 
support is continued for it. 

As a member of the Executive Board of 
AIPE and a member of AAHPER since 
1926, I appreciate the “Who’s What in Rec- 
reation” article and the information about 
them. 

In the story, however, you left ARS out. 
It is the largest professional recreation mem- 
bership group of any, even if the figure is 
accepted which AAHPER claims as indica- 
tive of that part of its membership who have 
recreation even as an interest or responsi- 
bility. ARS has, no doubt, the smallest oper- 
ating budget which was, surely, not the 
cause for leaving them out. It is a virile, 
growing, progressing organization which has 
always recognized the quality of NIRA 
services and the need for them. 

It is a member of the Federation and 


would logically have been accorded th 
place which you gave to NRA. In a late 
article you might, then, have grouped th: 
service organizations such as the Athleti 
Institute, NRA, Golf Foundation, the boatin, 
and fishing foundations, etc. 

I have received two notes and three phon 
calls from North Carolina recreators wh, 
in all instances, were surprised and critica! 
that ARS was left out of your article. On 
of them said, “Look at the services 4 
AAHPER,—‘promotes relationship of recres. 
tion to education,’ 

“When are we bona fide recreaton 
whether in industry, municipalities, or othe 
aspects of the field, going to join and start 
to combat this unrealistic attitude that i 
implied in the article but stated many time 
by AAHPER. I refer to the physical educs 
tion people’s attitude in which recreatio, 
is envisioned as a part of a physical educa. 
tion program. The contrary, of course, i 
much nearer to the realistic fact.” 

e opportunity for emphasis on_ th 
proper grouping of national professional 
and service bodies for recreation has been 
lost to some degree by the selections ané 
omissions in this article. 

Ralph J. Andrews, Director 

North Carolina Recreation Commission 

Raleigh, N. C. 


EDITOR’S NOTE: R/M agrees with reader 
Meyer, Leuthauser and Andrews that ARS 
should have been included in the artick 
and made several attempts to obtain the 
necessary information, As announced in 
January R/M, the story, with ARS, was t 
appear in the February issue. No word was 
received from ARS and the story was post 
poned one month. The March deadline cam 
and went without as much as an ae 
knowledgement from ARS. Later, it was ex 
plained our requests were overlooked in the 
rush of a heavy schedule. Three months 
late, here is the information: 


American Recreation Society, 1129 Ver 
mont Ave., N.W., Washington 5, D. C. Year 
of incorporation: 1938 


Primary area of service: anyone whi 
is a professional in recreation and sul 
scribes to the Society’s objectives. 


Purpose: to further the interest of recree 
tion, its personnel in the profession, and tf 
foster and maintain high standards of pro 
fessional qualifications. 


Membership: 5,064 individuals. 
Budget: $42,000. 


Services: Publishes the ARS Bulletin an 
Newsletter, promotes adequate programs 0 
pre-service and in-service professional educe 
tion for recreation personnel. Presently rep 
resenting 2500 recreation personnel in tit 
revision of the GS-188 Recreation Series 
Supports legislation for the development of : 
Federal Recreation Service and budget item 
for U. S. Park and Forest services. 


Conference: Held jcintly with the NRA 
Sept. 28-Oct. 2, Chicago. 
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Bowling Survey 
The bowling survey published in the April 
issue of RECREATION MANAGEMENT is 
very comprehensive and very well done. 
Jerry F. Donovan 

Advertising-Public Relations 

AMF Pinsetters, Inc. 

New York, N. Y. 


Your April issue published the results of a 
very comprehensive survey on bowling. I 
find that the information contained will aid 
greatly in the organization of our bowling 
leagues. 

If copies of past surveys, on other activi- 
ties, conducted by RECREATION MAN. 
AGEMENT are available, I would like to 
request that they be forwarded to me to 
aid in the planning of our recreation pro- 
gram this year. 

Bruce Magill, President 
Marquardt Recreation Club 
Van Nuys, Calif. 


EDITOR’S NOTE: For others interested in 
past surveys, the data published in R/M 
Research Reports during the past year and 
a half will be reprinted in a future edition 
of the NIRA Newsletter. 


Art Scott 


I was extremely pleased and deeply appre- 
ciative of the story that was featured in 
the April issue of RECREATION MAN- 
AGEMENT on Art Scott. It was a fitting 
tribute to a wonderful person who was dedi- 
cated to the advancement of recreation. I 
also feel qualified to express the sincere 
appreciation of the management of the 
Boeing Airplane Company regarding this 
story. 

Cam Haslam, Recreation Supervisor 
Boeing Airplane Company 

Seattle, Wash. 


Local Fish-A-Rama 


We are planning this year to hold local 
Fish-A-Ramas for Tokheim employees, pat- 
terned after your National Fish-A-Rama. We 
would like to tie this into the national con- 
test, assuming one is to be held, and if so, 
we would like to know the time and the 
place if these have been set. 

Also, could you provide us with a set of 
the rules established for the national con- 
test, and any other material which you think 
might be helpful to us in setting up local 
contests. 

Fred J. Morse, Manager 
Tokheim Athletic Association, Inc. 
Fort Wayne, Ind. 


EDITOR'S NOTE: Coming right up—the 
June issue of R/M will contain a special 
feature on fishing contests of all kinds suit- 
able for industrial recreation programs. The 
story will outline all phases of setting up 
such contests. 

The second annual NIRA Fish-A-Rama 
will be held again this year on Kentucky 
Lake near Paris, Tenn, Tentative dates are 
October 9-10. Complete details will also be 
announced in June R/M, and entry blanks 
will be mailed then. 


“Let's Talk Travel’ 


Last year, we received copies of your pam- 

phlet, “Let’s Talk Travel,” (reprinted from 

R/M). This pamphlet has proved very worth- 

while and if possible would like to request 
copies, 

F. E. Coufal, District Sales Manager 

Northwest Orient Airlines, Inc. 

Seattle, Wash. 


The third annual Industrial Music 
Roundtable will be conducted June 
1-4, at the Allerton Hotel, Chicago. 

The program has been cram-packed 
with informative and constructive ac- 
tivities designed to provide down-to- 
earth ideas and suggestions for better 
music organizations, improved pro- 
gramming, smoother handling of per- 
sonnel problems and the ways com- 
merce and industry can effectively 
contribute to the community cultural 
life through their music groups. 


Industrial Music Roundtable 


The agenda includes two days of 
workshop sessions and visits with two 
of Chicago’s most prominent music 
organizations, Illinois Bell Telephone 
Chorus and Marshall Field & Com- 
pany Choral Society. 

Headed by its executive chairman, 
A. W. Pollum, Marshall Field & Co., 
the roundtable is a non-profit enter- 
prise. For particulars regarding regis- 
tration, write: Carol Ferry, Registrar, 
Apt. 305, 6118 Sheridan Rd., Chicago 
10, Hl. 


ions.so that you can enjoy your sport even more. 


| SPORTING GOODS ASS 
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more enjoyment, out of all Sports and Recreation. 
_- He’s also the man who constantly works through his National Association 
(the National Sporting Goods Association) to provide better 


OCIATI N 


| Keep tit/ Have 
nterested in helping you get more fun, 
. 
i 
NATIONA 


PLUS 


Hundreds of other 


PICNIC IDEAS 


New 1959 Edition! Complete 


PICNIC MANUAL 


A GOLDMINE OF IDEAS FOR 


PRIZES THEMES 
FINANCING ¢ PLANNING 


Profitably used by hundreds 
of industrial, city, school and 
other recreation leaders. 


$] each 10 for $7 postpaid 
In Canada, $1.50 each 


ORGANIZATION SERVICES 
8259 Livernois, Detroit 4, Mich. 


SPECIALISTS IN PLANNING 


Recreation Areas and Facilities 
for Industry 


THE CHARLES M. GRAVES ORGANIZATION 
1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 

Your inquiries invited. 


CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 


ATHLETIC APPAREL 


Team and Industrial Patches Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery 

THE FELT CRAFTERS, Plaistow 12, N. H. 


POSITIONS WANTED 


Asst rec dir for large firm, 2 yrs experience 
in all phases of company program from tours, 
league scheduling, award dinners, purchasing, 
vending. Age 32, married, two children. 
CP16—RECREATION MANAGEMENT 


College grad, with master’s in community 
organization and 20-plus years experience in 
community center and social work seeks posi- 
tion in industrial recreation. Top references. 


CP17—RECREATION MANAGEMENT 
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what's your RQ? 


Submitted by: Carl Klandrud, Super- 
visor Personnel Service Section, Allis- 
Chalmers Manufacturing Company, 
Milwaukee, Wis. 

Question: Even when playing nine- 
hole matches in the company twilight 
golf league, how can everyone finish 
his match before dark? 

Solution: Time is an obstacle in run- 
ning a plant golf league after work. At 
Allis-Chalmers we solved this problem 
by having more than two starting 
points on the golf course. 

We start foursomes on the number 
3, 5, 6, 11 and 14th tees besides the 
first and tenth tees. With this many 
starting places it gives us the opportu- 
nity of filling the golf course in about 
30 minutes. Nine-hole matches are 
played. 

A large blackboard is placed beside 
the first tee where each golfer signs 
his name as soon as he is ready to 
play. Each player knows the name of 
his opponent, and as soon as the two 
are ready to play, the starter sends 
them out, with another twosome, to one 
of the various starting tees. 

Our day shift ends at 4:20 in the 
afternoon. In order to make it possible 
to start on all the tees, the non-league 
golfers are not permitted to tee off 
from the first or tenth tee after 3:30 
p.m. We can take care of a league of 
80 players under these arrangements. 

All league matches also finish in a 
period of 30 minutes. There are the 
same number of “last holes” as start- 
ing holes. The compiling of scores, 
checking of points gets people better 
acquainted and makes interesting 19th 
hole conversation. 


Submitted by C. J. Essig, Public Re- 
lations, Stephens-Adamson Manufac- 
turing Company, Aurora, Ill. 
Question: Games postponed by wet. 
unplayable grounds have thrown many 
a company softball schedule into 
chaos. How can this be avoided with- 
out a battery of groundskeepers? 
Solution: Until the day someone in- 
vents a practical roof for a ball park, 
all baseball and softball teams will be 
faced with the constant problem of 
rained-out games. This problem also 
faced Stephens-Adamson Mfg. Co. of 
Aurora, Ill., sponsors of the Sealmaster 
Bearings softball team. 


Stephens-Adamson started their pro- 
gram about 20 years ago with the 
thought in mind of giving their em. 


ployees some recreation and attracting § : 
alert and competitive young men to B® 


the company. 

Twelve years ago Stephens-Adamson BR 
constructed their own lighted softball J 
field with bleachers to accommodate J 
1,300 people, locker rooms, concession 
stands and sanitary facilities. The pro- 
gram has advanced to the stage where 
the Sealmasters are drawing upwards § 
of 1,000 people per night. The field 
is also used twice weekly by the 
Aurora Industrial league. 

Since the field is used so often, and 
because it is impossible to re-schedule 
many rained-out games, Stephens. 
Adamson officials decided to purchase 
a treated nylon tarpaulin. 

The 90-foot square tarp covers the 
entire skinned infield and foul areas. 
Although four or five men are usually 
used, the light weight of the tarp en- 
ables two men to place it in position 
in an emergency. It can be unrolled 
and placed over the infield in no more 
than four minutes and can be removed 
and stored on its roller in ten minutes. 

The roller itself was constructed of 
four steel barrels welded end to end. 

Since the tarp was purchased two 
years ago, the Sealmasters have been 
rained out on only one occasion. This 
has saved the company many dollars 
in labor and supplies usually required 
in an effort to ready a field after a 
hard rain. It has also enabled their 
fans and employees to plan an eve 
ning at the ball park many days in 
advance with little worry of a rained: 
oul game. 

The tarp has also been loaned out on 
two occasions. Watseka, Ill, borrowed 
it for the Women’s West Central Re- 
gional meet last year, and Clearwater, 
Fla., used it when they played host to 
the 1957 ASA World Tournament. 


What's your recreation quotient? 
R/M bets that it's tops and will pay 
you to prove it. If you have found an 
unusually effective solution for one of 
the many problems that confront indus- 
trial recreation directors, jot it down 
and send it to RECREATION MANAGE- 
MENT, 203 N. Wabash, Chicago |, 
lll. If it’s published, we'll pay you $10. 
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